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Keywords

Insanlarin ¢alisma sartlarinin iyilesmesi, kisisel gelirin ve bos zamanin artmasi sonucunda
disarida yemek yeme aktiviteleri artmistir ve farkli yiyecek igecek isletme tiirleri ortaya
cikmustir. Bu ¢alismanin amact; alanyazinda yer alan yiyecek ve icecek igletmesi isimlerini
belirleyerek bu isimlerin ne kadar dogru kullanildigini ortaya cikarmaktir. Bu amag
dogrultusunda aragtirma verileri, Canakkale ilinde bulunan farkl: tiirlerdeki yiyecek igecek
isletmelerinden gozlem teknigi kullanilarak elde edilmistir. Ayrica, isletmelerden elde
edilen menii kartlar1 ve brostirler gibi materyaller de veri olarak degerlendirilmistir. Calisma
sonucunda isletmelerin bu kriterlerin ne kadarini karsiladig1 ve hangi 6zellikleri karsilayip
hangilerini karsilayamadiklar1 ortaya koyulmustur. Buna gore isletmelerin referansta
bulundugu bazi tiir adlarmin sahip olmasi gerektigi Ozellikleri karsilamadiklari
goriilmektedir. Calismanin gelecekte yiyecek icecek alanindaki girisimcilere isletme
isimlerinin belirlenmesinde de faydalanilabilecek bir kaynak olacagi dngoriilmektedir.
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As a result of improved working conditions, increased personal income and leisure time,
outdoor activities increased and different types of food and beverage business emerged.
The purpose of this study is to determine the names of the food and beverage businesses in
the literature and figure out the used names are whether suitable or not suitable. For this
purpose, in the research; we visited different types of food and beverage companies in the
province of Canakkale and the observation the restaurants. In addition, materials such as
menu cards and brochures to be obtained from enterprises are also evaluated as data. In
addition, it has been revealed that if enterprises meet the specifications. According to this,
it is seen that some types of names that companies refer to do not meet the characteristics
that they should have. It is considered that the study will be a resource for entrepreneurs in
the food and beverage sector in the future.
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