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Génderim Tarihi: Gastronomi turizmin Oneminin artmasina ragmen turistlerin yerel yemek yeme
12.11.2018 motivasyonlarinin belirlenmesine yonelik ¢ok az ¢alisma yapilmistir. Gastronomi turizmi

icin yerel yemek tiiketimindeki motivasyon faktdrlerinin tespit edilmesi turizm talebinin
artirillmas1 ve rekabet Ustlinligiiniin elde edilmesi agisindan Snemlidir. Ciinkii turizm
olayna katilim gosteren turist davraniglarini anlamanin 6nemli faktorlerinden biri ise yerel
yemek tiiketim motivasyonlaridir. Bundan dolayi, bu calisma turistlerin yerel yemek
tilketimindeki motivasyon faktorlerini degerlendirilmek amaciyla yapilmistir. Kiiltiirel
degerlerin bir pargasi olan yerel yemeklerin korunmasi ve pazarlamasi agisindan turistlerin
yemek motivasyonlarin incelenmesi ¢alismanin 6nemini ortaya koymaktadir. Calismanin
Yerel yemek sonu¢ kisminda, Diyarbakir’in yerel yemeklerinin tanitimina katki saglayacagi ve yerel
yoneticilerin bu amaca yonelik stratejiler gelistirmelerine fayda saglamasi beklenmektedir.
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Gastronomy tourism Despite the increasing importance of gastronomy tourism, few studies have been done to
Local food determine the local eating motivations of tourists. The determination of motivation factors

in local food consumption for gastronomy tourism is important for increasing the demand
Motivation for tourism and achieving competitive advantage. Because, one of the important factors to
understand the tourist behavior of participating in tourism is the local food consumption
motivations. Therefore, this study was conducted to evaluate the motivation factors of
tourists in local food consumption. Study of the food motivation of tourists in terms of the
protection and marketing of local dishes, which are part of cultural values, reveals the
importance of the study. In the final part of the study, it is expected that Diyarbakir will
contribute to the promotion of local dishes and will help local administrators to develop
strategies for this purpose.
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