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Gonderim Tarihi: Bu arastirmanin amaci; restoranlardaki atmosferik unsurlarin miisteri memnuniyeti

26.09.2018 tizerindeki etkisini belirlemektir. Arastrmanin evrenini, Istanbul ilinin Bahgelievler ve
Bakirkoy ilgelerinde faaliyet gosteren 1.simif restoranlara 1 Subat-31 Mart 2018 tarihleri

Kabul Tarihi: 26.11.2018 arasinda giden Tirk miisteriler olusturmaktadir. Arastirmada 357 restoran miisterisinden

veri toplanmistir. Toplanan verilerin analizinde yiizde siklik gibi betimsel analizlerden
faydalanilmistir. Ayrica arastirmada yer alan degiskenler arasindaki nedensellik iliskileri,
Yapisal Esitlik Modelleme Teknigi (YEM) kullanilarak analiz edilmistir. Arastirma
sonucunda, restoranlardaki atmosferik unsurlarim miisteri memnuniyeti iizerinde etkili
oldugu ortaya cikmistir. Restoran estetigi, aydinlatma, masa diizeni ve hizmet personelinin
Miisteri memnuniyeti miisterilerin memnuniyetleri {izerinde anlamli bir etkisinin oldugu, restoran ambiyansinin
ve oturma diizeninin ise anlamli bir etkisinin olmadig1 ortaya ¢ikmustir. Arastirma

Anahtar Kelimeler

Atmosferik unsurlar

Restoran N . L . - . . .
sonuglarina gore hizmet personeli, miisterilerin memnuniyetlerini etkileyen en 6nemli

[stanbul hizmet atmosferi olarak bulunmustur.

Keywords Abstract

Atmospheric elements The aim of this research; to determine the influence of restaurant atmospherics on customer

satisfaction. The population of the research consists of Turkish customers who eat in 1st
class restaurants in Istanbul, Bahgelievler and Bakirkdy between February and March 2018.
Restaurant Data were collected from 357 restaurant customers. In the analysis of the data collected,
descriptive analyzes such as percentage frequency were utilized. In addition, the causality
relations among the variables included in the study were analyzed by using the Structural
Equation Modeling Technique (SEM). As a result of the research, it has been found that
atmospheric factors in restaurants are effective on customer satisfaction. Restaurant
aesthetics, lighting, table setting and service personnel have a significant effect on customer
satisfaction, restaurant ambience and layout has no significant effect. According to the
research results, the most important atmospheric factor affecting customer satisfaction is
determined as service personnel.

Customer satisfaction

[stanbul
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