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Bu calismanin amaci; turistlerin yasadigi miisteri deneyiminin algilanan destinasyon
imajina etkisini kargilagtirmali olarak incelemektir. Bu amagla teorik bir model ortaya
koyulmustur. Arastirma modeli, turistlerin duygusal ve rasyonel deneyimleri ile toplam doért
boyuttan olusan (politik ¢evre, kiiltiirel ¢ekicilik, sosyal ¢evre ve dogal kaynaklar)
destinasyon imajini birbirine baglamaktadir. Canakkale- Gelibolu Yarimadasi Tarihi Milli
Parki’n1 ziyaret eden ve burada en az bir gece konaklayan 250 Tiirk ve 243 Anzak turistten
anket teknigi ile elde edilen veriler SPSS for Windows 22.00 ve AMOS 22.0 programi
kullanilarak analiz edilmistir. ~ Arastirma sonuglari, miisteri deneyiminin algilanan
destinasyon imaj1 {izerinde olumlu bir etkiye sahip oldugunu ortaya koymaktadir. Ayrica
yapilan t-testi sonuglari, Tiirk turistlerin Anzak turistlere gore, destinasyonda daha yogun
bir duygusal deneyim yasadiklarini ortaya koymaktadir.
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In this study; the effects of customer experiences of tourists on the perceived destination
image are examined comparatively. Accordingly, a theoretical model was revealed. The
model is linking tourists’ emotional and rational experiences and the four sub-dimensional
(political environment, cultural attractiveness, social life and natural environment)
destination image. The model was tested and analysis by SPSS for Windows 22.00 and
AMOS 22.0 by using data collected from 250 Turkish and 243 Anzac tourists who visited
Canakkale-Gallipoli and stayed there at least one night. The structural model indicates that
the rational and emotional experiences of Turkish and Anzac tourists have positive impact
on perceived destination image. Furthermore, as a result of the comparative t-test analysis,
the impact of emotional experiences of Turkish tourists on destination image is more
compared to Anzac tourists.
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**Bu galisma Neslihan Cavlak'in 2016 yilinda tamamladigi “Miisteri Deneyiminin Destinasyon Imaji Uzerindeki Etkileri: Tiirk ve Anzak Turistler Uzerine
Karsilagtirmali Bir Arastirma” isimli doktora tezinden {iretilmistir.
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