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Gonderim Bu ¢alismada, popiilerligi her gegen giin daha da artan ve yurt i¢i ve yurt dis1 birgok farkl

Tarihi:19.07.2018 yerde tiiketicilerin hizmetine sunulan Iskenderun donerinin tiiketici ozelliklerinin ve
tiiketicilerin Iskenderun déneri tercihlerine etki eden faktorlerin tespit edilmesi

Kabul Tarihi:10.10.2018 amaglanmaktadir. Arastirma amacia ulagsmak igin gelistirilen anket formu, Hatay’in

Iskenderun Ilgesi'nde Iskenderun déneri titketicilerine uygulanmis ve 961 tiiketicinin
verisine ulagilmigtir. Elde edilen verilere tiiketicilerin Iskenderun doneri tercihlerine etki
eden faktorlerin belirlenmesi amactyla aciklayici faktor analizi uygulanmis olup, “personel
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davranis1”, “restoran 6zellikleri”, “lezzet”, “sosyal ortam”, “porsiyon biiyiikligi”, “yoresel
ozellikler”, “erisim kolaylig1” ve “saglikli olmas1” olmak iizere 8 faktor elde edilmistir.
Hatay Tiiketicilerin demografik 6zelliklerine gére iskenderun doneri tercih sebeplerinin farklilik
gosterip gostermedigini tespit etmek amaciyla Bagimsiz 6rneklem t testi, Tek yonlii varyans
analizi (One Way Anova) ve c¢oklu karsilagtirma testlerinden Tamhane Testi
Yaratic1 sehir gerceklestirilmistir.  Analizler sonucunda, tiiketicilerin Iskenderun doneri tercih
sebeplerinin; cinsiyet, yas, gelir diizeyi, meslek, egitim diizeyi, ailedeki birey sayisi ve
zincir restoran tercihi degiskenleri agisindan istatistiki agidan anlamli sekilde farklilastig
tespit edilmistir.
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Keywords Abstract

Iskenderun doner In this study, it is aimed to determine the consumer characteristics of Iskenderun doner and
factors affecting the consumers ' Iskenderun Doner preferences, which are becoming
increasingly popular and offered to consumers in many different places in Turkey and
Gastronomy abroad. The questionnaire developed in order to reach the purpose of the research was
applied to the Iskenderun doner consumers in Iskenderun district of Hatay and 961
consumers ' data were reached. In order to determine the factors affecting the doner
preferences of the consumers, a descriptive factor analysis was carried out and 8 factors
were obtained, including “staff behaviour”, “restaurant features”, “taste”, “social
environment”, “serving size”, “regional characteristics”, “accessibility” and “healthy food”.
Independent sample t test, Anova and multiple comparison tests were performed in order to
determine whether the Iskenderun doner preference reasons differ according to the
demographic characteristics of the consumers. As a result of the analyses, it was found that
the reasons for the Iskenderun doner preference differ statistically in terms of gender, age,
income level, occupation, educational level, number of individuals in the family and the
chain restaurant preference variables.
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