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Makale Ge¢misi 0Oz

Gonderim Arastirmanin amaci restoranlarda menii bilgilerinin tiiketicilerin davranigsal niyetleri
Tarihi:24.09.2018 {izerine etkisini belirlemektir. Arastirmanin evrenini Mersin Universitesi akademik ve idari
Kabul Tarihi:25.11.2018 personeli olusturmaktadir. Arastirma 2018 yilinin Haziran - Agustos aylarinda kolayda

orneklem yontemi ile 395 kisiye uygulanmistir. Arastirmada toplanilan verilerin analizleri
Anahtar Kelimeler icin betimleyici istatistik verilerinin yaninda agimlayict faktor analizi, korelasyon ve basit
dogrusal regresyon analizleri uygulanmistir. Arastirma sonucunda menii karti1 bilgilerinin

Menii bilgileri pozitif yonde ancak ¢ok zayif diizeyde anlamli olarak katilimcilarin davranigsal niyetlerini

Davramssal niyet etkiledigi belirlenmistir.
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Keywords Abstract

Menu knowledge The aim of the study was to determine the effect of menu information on the behavioral

intentions of consumers in restaurants. The population of the study consists of academic

and administrative staff of Mersin University. The study was carried out in June - August

2018 with a sample method of 395 people. In addition to descriptive statistical data,

Product characteristics exploratory factor analysis, correlation and simple linear regression analyzes were applied
to the data collected in the study. As a result of the study, it has been determined that the
information on the menu card had a significant positive influence on the behavioral
intentions of the participants on a very insignificant level.
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