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Bir {irline ve iiriiniin ait oldugu yere katma deger kazandiran ve kokenini korumada
basarili bir yontem olarak diinyada kabul goren cografi isaret kavrami giin gegtikce
bilinirligi artan bir uygulama olmaktadir. Cografi isaretin iilkemizde bilinirliginin ve
farkindaliginin artmasi sayesinde, iiriinleri cografi isaret calismalari hiz kazanmstir.
Tirkiye’de cografi isareti alinan ilk {irlin Gaziantep’e ait olan baklavadir. Gaziantep 2015
yilinda UNESCO Yaratict Sehirler Agi’na dahil edildikten sonra Tirkiye’de en fazla
cografi isaret bagvurusu yapan sehirlerden biri olmustur. Mutfak egitimi alan 6grencilerin
perspektifinden cografi isaret ile tescil edilmis ftriinlere sahip olmanin destinasyon
pazarlamasina etkisinin Ol¢iilmesi amaciyla gergeklestirilen bu ¢alisma i¢in mutfak
alaninda on lisans ve lisans seviyesinde egitim alan 214 6grenciye yiiz yiize anket yontemi
uygulanarak veri toplanmistir. Mutfak 6grencilerine gore, Gaziantep’in cografi isaret ile
tescil edilmig iiriinlere sahip olmasi gastronomik kimlik olusturmasinda biiyiik dlgiide
onemlidir. Arastirma sonucunda bu yontemle olusturulan gastronomik kimligin
destinasyon pazarlamasina olumlu yonde etki ettigi elde edilen sonuglar arasindadir.
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* Sorumlu Yazar.

The notion of geographical indication that gains awareness gradually in the world is
accepted as a method which gives added value to a product and also successful in
protecting the product’s origin. Thanks to the increase in awareness of the geographical
indication in our country, studies on the geographical indication of products have gained
speed. Baklava which belongs to Gaziantep is the first product that its geographical
indication was received in Turkey. After Gaziantep has been incorporated into UNESCO
Creative Cities Network in 2015, it has been one of the cities that is applying most for the
geographical indication in Turkey. For the purpose of measuring the effect of having
geographical indication products to destination marketing by the students, data were
gathered by applying face to face questionnaire method from 214 students who had
undergraduate and graduate level education in the culinary area. According to the culinary
students, having Gaziantep's products registered with geographical indication is of great
importance in creating a gastronomic identity. As a result of this research, gastronomic
identity created by this method has a positive effect on destination marketing..
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