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Anahtar Kelimeler Oz

Sosyal medya Son yillarda, yiyecek icecek isletmesi segiminde tiiketicilerin hizmetleri satin alma oncesinde

) . ) ) deneme sanst olmadigindan, sosyal medyada isletmeler hakkinda yapilan yorum ve
Yiyecek icecek isletmeleri degerlendirmeler, tiiketici tercihlerinde giderek dnem kazanmaktadir. Bu ¢alismada, lisans ve 6n
Universite dgrencileri lisans diizeyinde turizm egitimi alan iiniversite 6grencilerinin yiyecek icecek isletmesi tercihlerinde
sosyal medya paylagimlarinin etkileri aragtirilmistir. Calismanin ana kiitlesini, Siilleyman Demirel
Universitesi biinyesinde yer alan fakiilte ve yiiksekokullarda lisans ve 6n lisans diizeyinde turizm
egitimi alan {iniversite dgrencileri olusturmaktadir. Calismada veri toplama teknigi olarak anket
yontemi kullanilmistir. Arastirma kapsaminda, Siileyman Demirel Universitesi biinyesindeki Turizm
ve Otel Isletmeciligi, Konaklama Isletmeciligi, Turizm Isletmeciligi ve Ascihk programlarinda
2017-2018 akademik yilinda 6grenim goéren 400 Ogrenciye anket uygulamasi gergeklestirilmigtir.
Veriler, frekans analizi, Mann Whitney-U ve Kruskal Wallis testleri ile analiz edilmistir. Uygulanan
testlerden elde edilen bulgulara gore, ankete katilan dgrencilerin aylik gelir, egitim durumu ve sosyal
medyay1 kullanim siireleri ile yiyecek igecek isletmesi tercihinde sosyal medya paylasimlarindan
etkilenme diizeylerine iligkin ifadelere katilim diizeyleri arasinda istatistiksel olarak anlamli farklilik

oldugu, buna karsilik cinsiyet degiskenine gore anlamli bir farklilik olmadigr tespit edilmistir.

Keywords Abstract

Social media Since consumers have no chance to try out services before purchasing food and beverage
management, comments and evaluations about businesses in social media are becoming

Food and beverage increasingly important in consumer preferences. In this study, the effects of social media sharing on

establishments the preference of food and beverage business of university students studying at undergraduate and
associate degree level were investigated. The main population of the study is the university students

University students who attending undergraduate and associate degree tourism education in the faculties and high

schools located within Siileyman Demirel University. The survey method was used as the data
collection technique in the study. Within the scope of the research, 400 students surveyed in 2017-
2018 academic year were implemented in Tourism and Hotel Management, Accommodation
Management, Tourism Management and Cookery programs within Siileyman Demirel University.
Data were analysed by frequency analysis, Mann Whitney-U and Kruskal Wallis tests. According to
the findings obtained from the tests applied, it was found that there was a statistically significant
difference between the participation levels of the students to the effects of social media sharing in
the preference of food and beverage establishments regarding the level of monthly incomes,
educational status and duration of social media usage. On the other hand, it was found that there is
no significant difference according to the gender variable
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