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Anahtar Kelimeler Oz

UNESCO Zengin yemek kiiltiirii ve cesitliligiyle cok sayida geleneksel restorani biinyesinde

barindiran Hatay'da yerel restoran isletmeleri onemli paydaslar arasindadir. Gastronomi

UNESCO Yaratici Sehirler Agi Sehri unvanin alinmasiyla birlikte yasanan gelismelerin bu paydaslar tarafindan

Gastronomi Sehri, farkindalignt 6nem arz etmektedir. UNESCO-Yaratict Sehirler Agt kapsaminda
arastirmanin amact, Hatay'in Unesco Gastronomi Sehri unvanini almasi konusunda yerel
Hatay restoran igletmecilerinin farkindaligini degerlendirmektir. Bu baglamda 40 yerel yiyecek

ve igecek isletmesiyle yar1t yapilandirilmig goriisme formu ile miilakatlar
gergeklestirilmistir. Elde edilen sonuglar degerlendirildiginde dncelikle, Unesco, Unesco
Yaratic1 Sehirler Ag1 ve Gastronomi sehri kavramlarinin pek bilinmedigi ve bu konuda
tanitim, bilgilendirme calismalarinin eksik kalindig1 goriilmiistiir. Ayrica, 40 isletmeden
37" si yetkili kuruluglar tarafindan diizenlenen herhangi bir egitim ya da tanitim etkinligine
davet edilmediklerini ifade etmiglerdir. Bu da gehirde daha genis katilimli ve daha sik
gerceklestirilecek tanitim etkinliklerin eksikligini agik bir sekilde ortaya koymaktadir.
flgili kurumlarin yerel esnafi ve halki belirli araliklar ile gergeklestirilecek bilgilendirme
toplantilart ve egitimleri bir an 6nce baglatmasi ve hizlandirmasi gerekmektedir. Bir diger
onemli nokta ise siirece yerel halkin, yerel igletmelerin ve sivil toplum kuruluslarinin karar
alma ve strateji gelistirme siirecine dahil edilmelerinin saglanmasidir.

Keywords Abstract

UNESCO Local restaurant operators are among the key stakeholders in Hatay, which houses a large
UNESCO Creative Cities number of traditional restaurants with its rich food culture and variety. It is important that
Network awareness of these developments along with the taking of the title "Gastronomy City" is

recognized by these stakeholders. Within the scope of the UNESCO-Creative Cities
Network, the aim of the study is to evaluate the awareness of the local restaurant operators
Hatay regarding Hatay's taking the title of UNESCO Gastronomy City. In this context,
interviews were held with semi-structured interview form with 40 local food and beverage
companies. When the results obtained are evaluated, it is seen that Unesco, Creative Cities
Network and Gastronomy City concepts are not well known and in this respect,
introduction and informing activities are lacking. In addition, 37 out of 40 enterprises
stated that they were not invited to any training or informational activities organized by
the authorized bodies. Related institutions need to start informative meetings and trainings
to be held at certain intervals for the local tradesmen and the public as soon as possible.
Another important point is to ensure that local people, local businesses and non-
governmental organizations are involved in the decision making and strategy development
process.
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