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Gida korkusu; insanlarin saglik, din, gelenek-gdrenek ogretileri veya korku cekiciligi gibi
gerekgelerle belirli bir gidayr tehdit olarak goriip o gidadan uzak durmasi, giday:
tiilketmemesi olarak tanimlanabilmektedir. Insanlarin belirli bir durum karsisinda tedirgin
hale getirilip pazarlanmasi amaglanan {iriine kars1 korku olusturulan duruma ¢6ziim olarak
yonlendirilmesine de korku g¢ekiciligi denilmektedir. Bu ¢alismada, korku c¢ekiciligi
kullanilarak olusturulan gida korkusu iizerinde durulmaktadir. Calismanin amaci korku
¢ekiciligi uygulanarak olusturulan gida korkusuna yonelik farkindalik olusturarak
literatiire katki saglamaktir. Caligmada, korku gekiciliginin etkisi ile olusturulan gida
korkusu neticesinde tiiketici yonelmeleri incelenmektedir. Bu c¢ergevede, korku
cekiciliginin gida korkusuna etkisi literatiir taramasi yoluyla ortaya konulmaya
calistlmistir. Bu ¢aligma, konu {iizerinde toplumsal farkindalik olusturulmasi agisindan
Oonem tagimaktadir. Ayrica gida korkusu, korku cekiciligi, korku kiiltiirii alanlarinda
yapilacak diger caligmalar icin de bir kaynak olusturacag: diisiiniilmektedir. Caligmanin
neticesinde, korku c¢ekiciligini pazarlama unsuru olarak kullanan isletmelerin,
olusturulmus veya olusturduklart gida korkusunu satilan iiriin miktarin1 ve kar marjimi
artirmak i¢in kullandiklar1 yargisina ulasilmaktadir. Korku cekiciliginin, insan sagliginin
korunmasi ve devami i¢in elzem olan gida iizerinde daha etkili sonuglar verdigi tespit
edilmistir. Zaman igerisinde olusturulan gida korkusuna yonelik, sunulan 6nerinin toplum
tarafindan dikkate alindig1 ortaya ¢ikmaktadir.
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Fear of food can be defined as a people’s approach to a certain food, such as health,
religion, tradition-customized teachings, and to stay away from that food by not
consuming it. Also, the situation in which people is made anxious and intimated on a food
intended to be marketing is being a solution of so-called fear appeal. This study focuses
on the fear of food created by fear appeals. The aim of the study is to contribute to the
literature by creating awareness about the fear of food created by applying fearful
attraction. In the study, consumer orientations are examined as a result of the fear of food
created by the effect of fear appeals. In this context, the effect of fear appeals on fear of
food has been tried to be revealed through literature search. This study is important in
terms of creating social awareness on the subject. It is also thought to be a source of food
fears, fearfulness, and other work to be done in areas of fear culture. As a result of the
study, it is reached that the companies that use fear attraction as marketing element have
the fear that the food they created is used to increase the amount of products sold and
profit margin. Fear appeals has been found to give more effective results on food, which
is essential for the protection and continuation of human health. It is clear that this
proposal spotlights the fear of food is taken into account by the society over time.
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