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Bu caligmanin amaci, revize edilmis Teknoloji Kabul Modeli’nin (TKM) miisterilerin
tablet monii kullanan restoranlari tekrar ziyaret etme niyetlerini incelemede kuramsal bir
model olarak kullanilabilirligini ortaya koymaktir. Arastirmada ilgili alan yazn
incelemesinden sonra elde edilen algilanan kullanim kolayligi, kullanislilik algisi, eglence
algis1 ve tekrar ziyaret etme niyeti Olgekleri kullanilmistir. Arastirmada nicel yontem
kullanilmustir. Aragtirmanin ana kiitlesini, Kayseri ilinde bulunan ve tablet monii kullanan
iki restoran isletmesinin miisterileri olusturmaktadir. Arastirmada amacsal ve kolayda
ornekleme yontemleri birlikte kullanilmis olup, drneklem 369 restoran miisterisinden
olusmaktadir. Olgeklerin gegerliliklerinin ve giivenilirliklerinin gdsterilmesinden sonra
korelasyon ve regresyon analizleri uygulanmstir. Analiz sonuglari, tablet monii kullanan
restoran miisterilerinin tekrar ziyaret etme niyeti lizerinde kullaniglilik algisinin ve eglence
algisinin anlamli bir sekilde etkisi oldugunu gostermektedir. Buna ragmen algilanan
kullanim kolaylig1 degiskeninin tekrar ziyaret etme niyeti lizerinde anlamli bir etkiye sahip
olmadig1 sonucuna ulasilmigtir. Calisma uygulamacilar ve gelecekteki arastirmalar igin
oneriler ile sonuglandirilmustir.
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The purpose of this study is to demonstrate that the revised Technology Acceptance
Model (TAM) can be used as a theoretical model to examine the intentions of customers
to revisit restaurants that use tablet menus. After the review of related literature, the scales
of perceived ease of use, perceived usefulness, perceived fun and revisit intention were
used in this study. Quantitative method was used in this research. Population of the study
consisted of people who once have been the customers of two restaurants located in
Kayseri using tablet menus. In the study, purposive and convenience sampling methods
were used together and the sample consisted of 369 restaurant customers. Correlation and
regression analyzes were performed after the validity and reliability of the scales were
demonstrated. The results of the analysis indicate that perception of usefulness and
perceived entertainment has significant effect on the revisit intention of restaurant
customers who prefer restaurants with tablet menus. However, it was also found that
perceived ease of use does not have a significant effect on revisit intention. The study
ended with recommendations for practitioners and further researches.
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