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Anahtar Kelimeler Oz

Turizm Ulkeler ya da bolgeler kendi lezzetlerini ve kiiltiirlerini tanitmaya 6nem vermektedir.
Yerinde tanitim yapabilecek nitelikli personel olarak turist rehberleri 6ne ¢ikmaktadir. Bu
calismanin amaci turist rehberlerinin gastronomi bilgi diizeyleri, gastronomi turizmini
Turist rehberligi algilamalar, tutum ve tavsiye niyetlerini tespit etmektir. Arastirmada nicel arastirma
yontemlerinden anket teknigi kullanilmigtir. Bu kapsamda Subat-Haziran 2017 tarihleri
arasinda toplam 107 turist rehberi ile anket gerceklestirilmistir. Bu c¢aligmada turist
rehberlerinin turlarda gastronomiyi kullanmalarinin belirlenmesi i¢in dort farkli 6lcek
kullanilarak yapisal bir model olusturulmustur. Bu model Smart PLS 3 paket programiyla
test edilmistir. Arastirma sonucunda, gastronomi bilgi diizeyi ve gastronomi turizm algisi
tavsiye niyeti iizerinde etkisi tespit edilmistir. Yine, tavsiye niyetinin de turist rehberinde
gergeklesen davranis lizerinde etkisi bulunmustur.
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Tourism Countries or regions attach great importance to promoting their own flavors and cultures.
Tourist guides stand out as qualified personnel to perform on-site promotions. The aim of
this study is to determine the gastronomic knowledge levels of tourist guides, their
Tourist guidance gastronomic tourism perceptions, attitudes and intentions. Survey technique from the
quantitative research methods have been used in the research. In this context, surveys have
been conducted with a total of 107 tourist guides between February-June 2017. In this
study, a structural model has been created using four different scales to determine the use
of gastronomy by tour guides in tours. This model has been tested with the Smart PLS 3
package program. As a result of the research, the effect of the level of gastronomic
knowledge and the intention of recommendation of gastronomic tourism has been
determined. Again, the intention of recommendation has also been determined to have an
effect on the behavior in the tourist guide.
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