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Son yillarda ev dis1 gida tiiketimi hizla artmakta, et tiiketimi de ev dig1 gida tiiketiminin 6nemli bir
boliimiinii olugturmaktadir. Bu ¢alismanin amaci ev dis1 et tiiketimi ve ev dis1 et tiiketimini etkileyen
etmenlerin arastirilmasidir. Arastirma Ankara’da bulunan Turizm Isletme Belgesi (TiB) olan 1. ve 2.
siif lokantalar i¢cinden meniisiinde Tirk mutfagina yonelik et yemekleri bulunan 30 isletmede
yapilmustir. Ev dis1 et tiiketimini saptamak amaciyla bu tiir isletmelerden hizmet alan, 90 miisteri ve
90 isletme ¢alisanina anket uygulanarak veriler toplanmaya c¢alisilmistir. Elde edilen verilerin
frekans/ylizde analizleri ve Kruskal-Wallis H testi istatistiksel analizleri yapilmistir. Miisterilerin
gelir durumlarina gore tiikettikleri et ¢esidi ile et yemegi ve disarida yemek yeme sikligi arasinda
istatistiksel olarak anlamli bir fark olmadig: bulunmustur (p>0,05). Arastirmaya katilan miisterilerin
biylik bir kisminin erkek ve evlidir. Miisterilerin %21,1’i haftada bir giin disarida et yemegi
yediklerini belirtmislerdir. Disarida et yemegi tiiketen miisterilerin %41,0’1 ilk tercih olarak dana
etini, %48,9’u ikinci tercih olarak en ¢ok kuzu-koyun etini, %61,1°i en ¢ok tercih ettikleri et yemegi
olarak kebap ¢esitlerini tiikettiklerini belirtmislerdir. Miisterilerin %73,3iinlin aksam 6giiniinde ve
%47,8’inin yaz mevsiminde disarida et yemegi tiikettikleri saptanmistir. TIB sahibi olmayan
lokantalarda yapilacak benzer caligmalarin, miigterin beklentilerinin daha iyi karsilanabilmesine ve
isletmecilerin de kendilerini daha objektif degerlendirebilmeleri bakimindan yararli katkilart
olacaktir.
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Out-of-home food consumption has been rapidly increasing in recent years while meat consumption
is an essential part of the out-of-home consumption. The main subject of this study is the position of
meat dishes in out-of-home food consumption in our country, information on the businesses selling
meat dishes, employees of these businesses and people visiting these businesses. 30 restaurants with
Tourism Operation License in the 1st and 2nd class serving Turkish meat dishes participated in this
study. The study covered 180 people including 90 employees and 90 customers. 81 of the employees
are male and 60,0% of them high school graduates. Survey forms were applied to the people
choosing meat restaurants, personnel and manager of the business for data collection. The frequency
and percentage analyses of the obtained data were conducted as well as the statistical analyses of
Kruskal-Wallis H test for independent samples using several variables in appropriate data. There
was no statistically significant difference between the meat types consumed by the consumers
according to their income and the frequency of eating meat and eating outdoors (p> 0,05). It was
determined that 65.6% of the 90 customers who participated in the survey were male, 80.0% were
married. 41.0% of the consumers who consumed meat meal outside stated that they consumed beef
meat as the first preference, 48.9% as the second preference the lamb-sheep meat as the second
preference, and 61.1% consumed kebab varieties as the most preferred meat meal. It was determined
that 73.3% of the consumers consumed meat at dinner and 47.8% consumed meat in the summer.
Similar studies to be conducted with restaurants without Tourism Operation License are considered
to be important for providing a more comprehensive coverage to the subject.

* Sorumlu Yazar.

E-posta: tsuren@gazi.edu.tr (T. Siiren)

39


http://orcid.org/0000-0002-7877-8256
http://orcid.org/0000-0002-7893-7472
mailto:tsuren@gazi.edu.tr

