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ticliisiiniin var oldugu destinasyonlara yapilan gezilerin oldukg¢a fazla oldugu ve birincil
motivasyon kaynagi olarak goriildiigii anlagilmaktadir. Alternatif turizm ¢esitleri arasinda
yer alan gastronomi turizmi de temel olarak turistlerin seyahat tercihlerinde ikincil
motivasyon kaynagi olarak goriilmektedir. Gastronomik zenginlikler destinasyonlarin hem
turizm potansiyellerinin hem de yerel bazda kalkinmalarinin artirilmasinda 6nem teskil
etmektedir. Buradan hareketle; bu c¢alismada yabanci turistlerin destinasyona yonelik
gastronomi marka imaji algilar1 ve gastronomi asinaliginin destinasyon baglilig1 yaratma
lizerindeki etkisi aragtirilmistir. Arastirma amacina ulasabilmek igin Antalya ili Kemer
ilgesinde faaliyet gosteren 5 yildizli 8 otel isletmesine gelen 330 yabanci turist, kolayda
ornekleme yontemi ile belirlenerek anket uygulamasi gergeklestirilmistir. Arastirmada
ilgili alan yazin taranarak 3 adet (Gastronomi Marka Imaji, Gastronomi Asginaligi,
Baglilik) dlgek olusturulmustur. Yapisal esitlik modellemesi kurularak ilgili analizlerin
yapildig1 c¢alismada; destinasyon aginaligi ve marka imajmin destinasyon baglilig
iizerinde istatistiksel olarak anlamli ve pozitif etkileri tespit edilmistir. Elde edilen
bulgular 15181nda; destinasyonlarin yerel yoneticileri, turizm igletmeleri yoneticileri ve
ilgili konularda ¢aligma yapabilecek akademisyenler i¢in oneriler sunulmustur.
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When tourists’ travel motivations are analyzed nowadays, it is realized that there are
excessive travels to the destinations, where Sea-Sand-Sun triple exists and is recognized
as the prime motivation source. Gastronomi tourism which is among the alternative
tourism types is considered as the second motivational source on tourists’ travel
preferences. Gastronomic richness has importance both on the tourism potentials of the
destinations and on the development level at local level. From this point of view; foreign
tourists’ gastronomy brand image perceptions for destination and the effect of gastronomy
familiarity on creating destination dependence have been studied. In order to reach the
goal of the study, a questionnaire has been conducted with 230 foreign tourists who have
come to eight 5 star hotels operating in Kemer district of Antalya city and choosen by
using convenience sampling method. In the study, 3 scales (Gastronomy Brand Image,
Gastronomy Familiarity, Dependence) have been generated by reviewing of literature. At
the study in which the related analyzes have been accomplished via structural equation
modeling; the statistically significant and positive effects of destination familiarity and
brand image on destination dependence have been determined. In the light of the findings
obtained; suggestions have been offered to academicans who may study on the related
subjects, to the local managers of the destinations and tourism establishments.
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