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Girigimcilik; emek, sermaye ve dogal kaynaklarin bir araya getirilerek mal veya hizmet
meydana getirebilmesi faaliyetlerine verilen genel adidir. Girisimci ise bu faaliyetleri
gerceklestiren kisidir. Bu caligmada lisans turizm 6grencilerinin girisimeilik egilimleri
belirlenmeye caligilmigtir. Aragtirmada belirlenen amaca ulasabilmek icin Aktiirk (2012)
tarafindan hazirlanan anket formu kullanilmistir. Toplanan veriler SPSS paket programi
araciligiyla analiz edilmistir. Farklilik testi sonuglarma gore lisans turizm 6grencilerinin
duygusal girisimcilik egilimleri; yas, cinsiyet, is deneyimi ve aile meslegi faktorlerine
gore anlamlilik tespit edilememistir. Ayrica Ogrencilerin diger iki boyut (disiinsel
girisimcilik egilimi, eylemsel girisimcilik egilimi) ile demografik degiskenler arasinda
anlaml bir farklilik bulunmamistir. Anne ve babalarin farkli meslek dallarinda calistigini,
ogrencilerin girisimcilik diisiincesinde kararsiz kaldiklarini ve tecriibesiz olduklarini ifade
etmiglerdir. Ozellikle ogrenciler girisimcilik anlaminda egitilmeli ve kendilerine
giivenmeleri saglanmalidir.

Abstract
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Entrepreneurship is the general name given to activities of generating goods or service by
bringing together labor, capital and natural resources. The entrepreneur is the person who
carries out these activities. In this study, it was tried to determine entrepreneurship
tendencies of undergraduate tourism students. A questionnaire form prepared by Aktiirk
(2012) was used to reach the objectives determined in the research. The obtained data has
been analyzed by SPSS packet program. Emotional entrepreneurship tendencies of
undergraduate tourism students according to the results of diversity test; no differentiation
was found according to age, gender, work experience and family occupation factors.
There is a differentiation only between the chapter factor that students read. The tendency
of intellectual entrepreneurship differs only on the factor of family occupation. Moreover,
there were no significant differences between the two dimensions of students (intellectual
entrepreneurship tendency, entrepreneurial tendency) and demographic variables. The use
of mothers and fathers in different professions has indicated that they are indifferent to
value entrepreneurship and that they are inexperienced. Training must be trained and their
confidence should be preserved.
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