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Génderim Turizm sektdrii icerisinde yer alan otel igletmeleri hem yerel hem de kiiresel olarak yogun

Tarihi:14.11.2017 bir rekabet ortaminda varliklarinin devam ettirmeye calisan isletmelerdir. Bu yogun
rekabet igerisinde otel isletmelerinin basarisini saglayabilecek unsurlardan bir taneside

Kabul Tarihi:20.06.2018 diger isletmelerden farklilasmaktir. Farkli olabilmek ise isletmelerin yaptig1 yenilikler ile

miimkiin olabilmektedir. Bu arastirma otel isletmelerindeki Cameron-Quinn orgiit kiiltiirii
tipleri ile yenilik¢ilik iligkisini ortaya koymay1 amacglamaktadir. Mugla ili sinirlar icinde
yer alan 53 adet dort ve bes yildizli otel isletmesinde gerceklestirilen aragtirmada 405 adet
ankete ulasilmistir. Elde edilen veriler ile otel ¢alisanlar: tarafindan algilanan orgiit kiiltiiri
tiplerinin belirlenmesi ve bu orgiit kiiltiirii tipleri ile otelin yenilik¢ilik performansi
Yenilik¢ilik arasindaki iliski ortaya konmaya caligilmigtir. Verilerin analizinde giivenilirlik ve
gegerlilik analizleri yapilmis, Orgiit kiiltlirii tiplerinin belirlenmesi igin faktér analizi
gerceklestirilerek orgiit kiiltliri tiplerinin yenilige etkisini belirlemek amaciyla g¢oklu
regresyon analizi uygulanmistir. Arastirma sonucunda; adhokrasi ve klan kiiltiir tiplerinin
yenilik¢ilik ile anlamli ve pozitif bir iligskisinin oldugu, hiyerarsi orgiit kiiltiirii tipinin
anlamli ve negatif iliskisinin oldugu ve pazar kiiltlir tipinin ise anlamli bir iliskisinin
olmadig1 gortilmiistiir.
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Keywords Abstract

Hotel enterprises in the tourism sector are businesses that are trying to maintain their
presence in an intense competitive environment both locally and globally. One of the
Innovativeness factors that hotel enterprises can achieve success is become different. Being different is
possible with innovations those made by enterprises. This research aims to reveal the
relationship between Cameron-Quinn organizational culture types and innovativeness in
hotel businesses. 405 questionnaires were reached, in the research conducted in 53 four
and five star hotel enterprises which located within the Mugla province. It was tried to
determine the types of organizational culture perceived by the employees and it was tried
to reveal the relationship between these organizational culture types and innovativeness of
hotel with the obtained data. Reliability and validity analyzes were conducted in the
analysis of the data, factor analysis was carried out to determine the organizational culture
types and multiple regression analysis was applied to determine the effect of
organizational culture types to innovation. As a result of the research; it was found that
adhocracy and clan culture types have a meaningful and positive relationship with
innovation, hierarchy organizational culture type has a meaningful and negative
relationship with innovation and the market organizational culture type has no significant
relationship with the innovation.
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