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Makale Gecmisi 0Oz

Gonderim Otantik iiriinler ve kiiltiirel unsurlar, turizm acisindan giderek artan degerler olup,

Tarihi:24.04.2018 turistlerin destinasyon se¢iminde 6n plana ¢ikmaktadir. Kiiltiirel bir unsur olan mutfaklar,
kiiltiir turizmi agisindan 6nemli bir kaynak olup, turistlerin destinasyon seg¢iminde son

Kabul Tarihi:19.06.2018 derece etkili hale gelmistir. Otantik 6zelliklerini koruyan ve gegmisten bugiine toplumlarin

medeniyetine 151k tutan yerel mutfaklar turizm agisindan olduk¢a dnemlidir. Bu nedenle,
yerel mutfaklar, turist gekmek isteyen lilkeler i¢in dnemli bir pazarlama unsurudur. Ulusal
mutfaklarin, turistik {iriin olarak degerlendirilebilmesi igin, Oncelikle halklarin kendi
mutfaklarinin turistik degeri hakkinda belirli bir bilince sahip olmasi ve yerel mutfaklarin
turizm amacgh pazarlanmasi konusunda farkindalik olusturmasi gerekmektedir. Kendi
Turizm turistik kaynaklarini bilmeyen halklarin, bunu turizm amacgh kullanmas: beklenmemelidir.
Caligmada 6grencilerin Kirgiz mutfag: farkindalik diizeyini yiiksek oldugu, Kirgiz mutfak
iriinlerinin tadilma ve begenilme oranlarinin ¢ok yiiksek oldugu gortilmektedir.
Turizm dgrencileri Ogrenciler, Gastronomi turizminde Besparmak ve boorsok yiyeceklerini Kirgiz mutfagini
temsil edecek sembol yiyecekler olarak gérmektedirler. Ayrica 6grencilerin, tatil amagh
seyahat motivasyonlarinin yiiksek oldugu goértilmektedir.
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Keywords Abstract

Authentic products and cultural elements are increasing values in terms of tourism and
they are the main targets in tourists' selection of destinations. Cuisines, a cultural element,
Tourism are an important source of cultural tourism and have become extremely effective in
selecting tourists destinations. Local cuisine, which preserves authentic features and sheds
light on the civilization of the societies from past to present, is very important for tourism.
Tourism students For this reason, local cuisine is an important marketing element for countries that want to
attract tourists. In order for national kitchens to be regarded as touristic products, first it is
necessary for the public to have awareness about the touristic value of their kitchens and
to be aware of the marketing of local kitchens for touristic purposes. People who do not
know their own touristic resources, we could not expect them ussng these resources for
tourism purposes. Based on the results of present study, It is observed that the awareness
level of Kyrgyz students about Kyrgyz kitchen is high, and the tasting and enjoyment
rates of Kyrgyz kitchen products are also very high. The students approve Besparmak and
boorsok as symbolic foods to represent Kyrgyz cuisine in gastronomic tourism.
Furthermore it is seen that the motivation of students for vacation is also very high.
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