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Makale Gecmisi Oz
Gonderim Yerli turistlerin yoresel gida iiriinlerine ilgi diizeylerini belirlemek amaciyla hazirlanan bu
Tarihi:12.05.2018 arastirmada turistlerin yoresel gida {rlinleri hakkinda bilgilerinin, satin alma

davranislarinin ve tavsiye etme niyetlerinin ortaya ¢ikarilmasi hedeflenmektedir. Ozellikle
aragtirmanin Izmir ilinde gerceklestirilmis olmasi izmir ili turizmine farkli bakis agilarinin
gelistirilmesi adina 6nem arz etmektedir. Bu amag¢ dogrultusunda 20 yerli turist ile
Anahtar Kelimeler derinlikli miilakat yontemi kapsaminda yiiz yiize goriisme gerceklestirilmistir. Elde edilen

verilerin analizi sonucunda yoresel gida iiriinlerine ilgi diizeyi; yoresel gida bilgisi, satin

Kabul Tarihi:11.06.2018

Tiiketici alma davranisi, giivenilir gida, saglikli iirlin tiketme istegi, tiiketim aligkanliklari,
oresel gida triinleri ekonomik katki, tavsiye etme niyeti, iiriiniin ozellikleri ve farkli tatlar deneme olara
Y lgid 1 ki k katk % y 1lik1 farkl tatlar d larak
Satin alma davranisi tespit edilmistir. Yoresel gida lriinlerinin yoreye 0zgii, lezzetli, dogal, saghk agisindan
. faydali oldugu ve bu sebeplerden dolayr yerli turistler tarafindan satin alindigi

Izmir L -
saptanmistir. Bununla birlikte iiriinlerden memnun kalinmasi durumunda her zaman
tavsiye etme niyetinin oldugu sdylenebilir.

Keywords Abstract

Consumer This study aims to determine the domestic tourist’s knowledge on the local food products

and their purchasing behaviors and intensions to refer to those products. The study, which
has been conducted in Izmir city, is especially important for developing a different point
Buying behavior of view for tourism in lzmir. For this purpose, face-to-face interviews were conducted
with 20 domestic tourists within the scope of this in-depth interview method. Analysis of
the data obtained from the survey revealed the level of interest for local food products as;
local food knowledge, purchasing behavior, reliable food, desire to consume healthy food,
consumption habits, economic contribution, intension to recommend, product
characteristics and tasting different foods. It was determined that domestic foods are
indigenous, delicious, natural, healthy and they are preferred by domestic tourists for
these reasons. Also it can be said that the products are recommended by the tourists as
soon as they are satisfied with the product.
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