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pazardir. Helal gida konusun ayrmtilartyla ele alinmasi bu pazarda faaliyet gosterecek
firmalarin belirleyecegi pazarlama stratejisi acisindan da son derece énemlidir. Inancina
uygun Uriin tiikketmek isteyen tiiketiciler agisindan da helal gida sertifikasi vazgecilmez
hale gelmistir. Bu c¢alisma ile helal gida ve helal sertifikasi kavramlariyla ilgili
literatiirdeki caligmalara kisaca deginilmis ardindan helal sertifikasyonla ilgili Tirk
tiikketicisinin bakis agisina, bu alandaki tiiketiciler tarafindan agilan maddi ve manevi
tazminat davalariyla ilgili ilk derece mahkemesinin ve Yargitay Genel Kurulunun vermis
oldugu yargi kararlarmma deginilmistir. Ayrica gida aligverislerinde tiiketicilerin hangi
konulara 6nem verdigi ile ilgili Giimriik ve Ticaret Bakanlig1 tarafindan Daire Baskan
Yakup GUZEL’in koordinasyonunda yapilan bir arastirmaya iliskin sonuglara da bu
calismada yer verilmigtir. Helal gida sertifikasinin tiiketiciler nezdinde kabul gorebilmesi
icin ilgili kurum ve kuruluglarca dikkat edilmesi gereken hususlarla c¢alisma
tamamlanmustir.
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Approximately two billions densely populated Muslim markets are notably significant for
commercial enterprises. Further discussing halal food issue elaborately is essential for
marketing strategy that is carried on a business by companies in the market. Additionally
halal food certificate becomes irreplaceable for the consumers who wishes to consume
products that fit their religion. In this research the literatures which are relevant with
notions of halal food and halal food certificate are mentioned briefly and then the
perspective of Turkish consumers about halal certificate and adjudications of court of first
instance and the general assembly of the Court of Cassation which are related to material-
moral compensation that are sued by consumers are adverted. In addition, the results of
the research about which subjects are essential for consumers during the nutriment
shopping that is coordinated by the head of department Yakup GUZEL and conducted by
Minister of Customs and Trade is included in this study. The research is completed with
aspects which are should be seen as noteworthy by relevant foundations for approval halal
food certificate in the eye of consumers.
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