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etkilemektedir. Arastirmanin amaci, turistlerin tatil siireglerindeki kigileraras: iligki
tarzlarmin bos zaman motivasyonu ve bos zaman tatmini algilar1 tizerindeki etkisini ortaya
cikarmaktir. Bu amag i¢in, Kemer\Beldibi bolgesindeki 412 turiste anket uygulanmustir.
Veri toplamak icin Kisilerarasi Iliski Tarzi, Bos Zaman Motivasyonu ve Bos Zaman
Tatmini Ol¢ekleri kullanilmistir. Veri analizinde parametrik testler t test, ANOVA,
korelasyon ve regresyon analizleri uygulanmistir. Veri analizi sonucunda, turistlerin bos
zaman tatmini algilamalari yasa, cinsiyete gore farklilik gostermemis, egitim diizeyi ve
geldikleri iilkelere gore ise farklilik gostermistir. Onlisans mezunu ve Rusya, Ukrayna,
Azerbaycan vb. iilkelerden gelen turistlerin bos zaman tatmini diizeyleri daha yiiksek
bulunmustur. Katilimcilarin kisileraras: iligki tarzlarinin bos zaman motivasyonu ve
tatminine gore daha diisiik oldugu, kisileraras: iliski tarzi ile bos zaman motivasyonu
arasinda diisiik diizeyde pozitif iliski, bog zaman tatmini ile ise negatif iliski oldugu
sonucuna ulasilmistir. Ayrica, kisilerarast iligki tarzinin genel olarak bos zaman
motivasyonunu % 0.3, bos tatminini % 0.1 oraninda, bos zaman motivasyonunun bos
zaman tatmini algisini genel olarak %59 oraninda agikladig1 saptanmustir.

Abstract

The style of interpersonal relationship significantly affects the social well-being of
individuals. The purpose of the research is to reveal the influence of the interpersonal
relations styles of the tourists during the vacation processes on the leisure motivation and
leisure satisfaction perceptions. For this purpose, a survey was applied to 412 tourists in
Kemer \ Beldibi region. Interpersonal Relationship Style, Leisure Motivation and Leisure
Satisfaction scales were used to collect data. Parametric tests t test, ANOVA, correlation
and regression analyzes were applied in data analysis. As a result of the data analysis, the
leisure time satisfaction perceptions of tourists are not different according to age, gender,
are differrent according to level of education, countries where they come from. Associate
degree graduate and Russia, Ukraine, Azerbaijan and so on. tourists from countries have
higher levels of leisure time satisfaction. It was concluded that participants' interpersonal
styles were lower than leisure motivation and satisfaction, there was a low positive
relationship between interpersonal style and leisure motivation, and a negative
relationship with leisure time satisfaction. It was also found that interpersonal
relationship style generally explained leisure motivation by 0.3%, leisure satisfaction by
0.1%, and leisure motivation by 59% in leisure time satisfaction.
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