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Makale Gecmisi Oz

Gonderim Almanya’da 3 milyonun iizerinde Tiirk yasamaktadir ve 6zellikle 70°1i yillardan itibaren

Tarihi:23.10.2017 orgutlenerek, sivil toplum orgitlerini olusturmuglardir. Sivil toplum orgiitleri ¢ogu
gonalli, profesyonelce olmayan ancak iyi niyetli faaliyetlerinde Alman kamuoyunda

Kabul Tarihi:29.11.2017 zaman zaman ses getiren isler yapmaktadirlar. Bu noktadan hareketle galismanin temel

amaci, Almanya’daki Tiirk sivil toplum 6rgutlerinin faaliyetlerinin, Alman toplumundaki
yansimasi sonucunda, Tiirkiye’nin turistik imajina etkisini ortaya koymaktir. Bu amag
dogrultusunda Almanya’daki Tiirk sivil toplum orgiitleriyle bir miilakat yapilarak, mevcut
durum, faaliyetleri ve Alman toplumuyla iligkileri, sivil toplum 6rgiitlerinin faaliyetlerinin
Tiirkiye’nin tanitimina ve turistik imajinin olusumuna katkilari ortaya konulmaya
Sivil toplum 6rgiti caligilmistir. Almanya’daki Tiirk Sivil Toplum Orgiitleriyle gdriisme neticesinde elde
edilen bulgular, degerlendirilerek raporlanmistir. Arastirmanin sonucunda sivil toplum
orgiitlerinin faaliyetlerinin kurulus amaclarina gore sekillendigi, Tiirkiye adina dogrudan
tanitim faaliyetlerinde bulunmasalar dahi ¢ogu faaliyetlerinde Tiirk kiiltiiriinii yansittiklar:
gOrilmiistiir.
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Keywords Abstract

There are more than 3 million Turkish people in Germany and they have organised since
1970s they constituted their non-governmental organisations. These non-governmental

Civil society organisations are volenteer not professional but they do gracious activities which are
Non-Governmental appreciated by German public opinion. From that point of view the main goal of the study
organisation is to find out effect about Turkish touristic image as a result of Turkish non governmental

organisations activities and reflection in German public opinion. In line with this aim, an
interview was held with Turkish civil society organizations in Germany to try to find out
the current situation, its activities and relations with German society, the activities of non-
governmental organizations, their contribution to advertisement of Turkey and the
formation of Turkey's touristic image. We have reported the data that we got from the
interview with Turkish Non-Governmental Organisation in Germany. As a result of the
research, it is seen that civil society organizations' activities are shaped according to the
purpose of establishment and even though they are directly promotional activities on
behalf of Turkey, they reflect Turkish culture in most of their activities.
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