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Seyahat ve konaklama gibi hizli degisimin yasandigi sektorlerde, tiiketicilere dogru
zamanda, anlik olarak, dogru mal ve hizmet sunumunda bulunmak 6nem arz etmektedir.
Turistik mal ve hizmetler nitelik acisindan satis 6ncesi deneyimlenemediginden dolay1,
biytk veri teknolojileri ile s6z konusu sektorlerde miisterilerin gereksinim duydugu
beklenti ve ihtiyaglari yonetmek, tecriibelerini gelistirmek miimkiindiir. Bu agidan, biiyiik
veri turizm sektoriiniin planlanmasi ve organizasyonunda biiyllk 6nem tasimaktadir.
Gunlmiizde turistlerin seyahat ettikleri destinasyonlara adaptasyonlari ekonomik ve
toplumsal iliskileri derinden etkileyen bir faktor olan dijital doniisiim ile saglanmaktadir.
Bu kapsamda, degisen iiretim ve hizmet anlayislar1 veri ve veriye dayali teknolojilerdeki
ilerlemeyi mecbur kilmus, dijital etkilesimlerin olusturdugu biiyiik veri yiginlar isletme
stratejilerinin vazge¢ilmez bir unsuru olarak goriilmeye baglanmistir. Turizm literatiiriinde
bliyiik verinin kullanimma yonelik ¢ok kisith sayida caligma bulunmaktadir. Bu
calismada, biiyiik veri kavrami ve tiirleri ele alinarak turizm endiistrilerinde biiyiik verinin
nasil kullanilabilecegi ve Ozellikle hizmet sektoriinde miisteri memnuniyetinin
arttiritlmasindaki roliine iliskin kapsamli bir yazin olusturulmaya ¢aligilmstir.
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It is important to provide goods and services to the consumers instantly at a convenient
time in the sectors that are fastly-changing such as travel and accommodation. Since
touristic goods and services can not be experienced before the sales in terms of quality, it
is possible to manage the expectations and needs of the customers and improve
customers’ experiences with big data technologies in the related sectors. From this point
of view, big data is very important in the planning and organization of the tourism sector.
Today, the adaptation of tourists to destinations is provided by digital transformation,
which is a factor that deeply affects economic and social relations. In this context,
changing production and service insights have been forced to progress in technology that
is based on data and large amounts of data generated by digital interactions have begun to
be seen as an indispensable element of business strategies. There are limited studies on
the use of big data in tourism literature. In this study, with the concept and types of big
data, the use of big data in tourism industries are explained. We tried to create a
comprehensive literature on how tourism industries can benefit from big data within the
role of increasing satisfaction.
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