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Bu ¢aligmada Mugla’da faaliyet gosteren kiigiik ve orta dlcekli yiyecek-icecek isletmesi
sahiplerini girisimcilige iten unsurlar ve kisilik 6zellikleri incelenmistir. Bu dogrultuda
oncelikle isletme sahiplerini girisimcilige iten motivasyon unsurlar ve kisilik 6zellikleri
belirlenerek, motivasyon unsurlar1 ve kisilik 6zellikleri arasindaki iligski incelenmis; daha
sonra ise isletmesini aileden devralanlar ile kendisi kuranlarin motivasyon unsurlarinin
degisip degismedigi analiz edilmistir. Arastirmanin &rneklemini Mugla’da faaliyet
gosteren 249 kiguk ve orta olgekli yiyecek-icecek isletmesi sahibi olusturmaktadir.
Veriler anket ile toplanmistir. Aragtirmadan elde edilen sonuglarina gore, kiiciikk ve orta
Olcekli yiyecek-igecek isletmesi sahiplerini girisimcilige iten en Onemli motivasyon
unsurunun firsat yaratma odakli; en diisik motivasyon unsurunun yasam tarzi odakli
oldugu belirlenmistir. Farkli motivasyon unsurlari ile is odakli, kolayci, kisilere bagimli,
baskin karakter, bagimsiz ve faydaci kisilik 6zellikleri arasinda farkli diizeylerde anlamli
iliski oldugu; motivasyon unsurlarinin isletmenin sahibiyet durumuna gore anlamli
farklilik gostermedigi tespit edilmistir.
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In this study, the factors and personality traits of small and medium sized food and
beverage owners operating in Mugla to entrepreneurship were examined. In this direction,
firstly, the motivational factors and personality traits that propelled business owners to
entrepreneurship were determined. Then, the relationship between motivational factors
and personality traits has been examined, and later on, it was analyzed whether the
motivational factors of the ones who took over from the family and those who founded it
changed. The sample of the research is composed of 249 small and medium sized food
and beverage owners operating in Mugla. The data were collected by questionnaire.
According to the research, it has been determined that the most important motivator that
drives small and medium-sized food and beverage owners to entrepreneurship is
opportunity-oriented, and the least motivated factor is life style oriented. It was found that
there was a significant relationship between different motivational factors and different
levels of business-focused, easy, person-dependent, dominant character, independent and
utilitarian personality traits, and motivation factors did not show any significant
difference according to the ownership status of the operator.
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