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Bu calismada farkl: tiiketici gruplarinin farkli beklentileri ve tercihleri oldugu gergeginden
yola ¢ikarak yiyecek-icecek sektdrini ilgilendiren ve bugiine kadar arastirmalarda gok
fazla deginilmeyen bir konu olan veganlarin restoranlarda karsilastigi sorunlari giin
yiiziine ¢ikarmak amaglanmistir. Arastirmada veriler acik uglu soru formu ile sosyal
medyadaki vegan gruplardaki kisilerden toplanmig olup nitel analiz tekniklerinden igerik
analizi ve betimsel analiz ile veriler degerlendirilmistir. Calisma sonucunda veganlarin
restoranlardaki sorunlariin temel olarak menii igerigi, personel tutum ve davraniglari ve
genel olarak isletme ile ilgili oldugu ortaya ¢ikmustir. Bu tiiketici grubunun istek ve
beklentilerine de ayrica deginilmistir.
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Considering various consumer groups have different expectations and preferences, in this
study, It is aimed to bring out the problems that vegans face in restaurants, which is
interested in the food and beverage industry and a subject is not mentioned much by the
researchers. The research data was collected with open-ended questionnaire from people
in the vegan groups in social media and analyzed using content analysis and descriptive
analysis that are from qualitative analysis techniques. According to the result of the study
it is found that the basic problems of the vegans at restaurants are about menu contents,
staff attitudes and behaviors and business management. Additionally, the wishes and
expectations of this consumer group are mentioned in the study.
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