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Bolge Gastronomi Turizmi Uzerine Yoresel Uriin Festivalletinin Etkisi: Urla Ornegi
(The Impact of Local Product Festivals on Regional Gastronomy Tourism: Case of Utla)
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Yemek kiiltiirii ve cesitliliginin turizme olan katkisinin oldukg¢a fazla oldugu tartigilmaz
bir gergektir. Bolgeye 06zgii yemeklerin tanitiminin yapilmas:t ve bu konuda iletisim
araglarmin kullanilmasi, bdlgenin gastronomi turizmine olan katkisini arttirmaktadir.
Giliniimiizde yerel {riinlerin tanitimma yonelik faaliyetler énem kazanmaktadir. Bu
cergevede festival, senlik gibi yerel organizasyonlar diizenlenerek bolgenin tanitiminin
yapilmasi ve bolgeyi ziyaret eden kisi sayisinin arttirilmasi amaglanmaktadir. Tarihi antik
caglara dayanan Urla’da yoresel birgok iirtin bulunmaktadir. Bu iiriinlere Urla sakiz
enginari, Urla kinali bamya, Nohutalan kavunu, Urla karasi, Urla hurma zeytini, radika,
sevketibostan, Balikliova kurabiyesi, calkama, Ozbek keskegi ve Urla katmeri 6rnek
olarak verilebilir. Bolgedeki enginar iretimi ve tarimsal gelisimi harekete gecirmek ayni
zamanda bolge gastronomi turizmini olumlu yonde gelistirmek amaci ile Urla’da 2015
yilindan itibaren her y1l “Enginar Festivali” diizenlenmektedir. Bu ¢alismada yoresel {iriin
festivallerinin bolge gastronomi turizmi iizerine etkilerinin arastirilmasi amaci ile
“Uluslararas1 Urla Enginar Festivali” 6rnegi ele alinarak degerlendirme yapilmistir.
Festival diizenleyicisi konumundaki yerel yoneticiler ve paydaslar ile yar1 yapilandirilmis
goriisme teknigi uygulanarak somut etkilerin ortaya ¢ikarilmasina ¢alisiimistir.
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The importance of the contribution of food culture and diversity to tourism is indisputable
fact. The publicity of region-specific food and the use of communication tools in this area
increase the contribution of the region to gastronomy tourism. Nowadays, activities to
promote local products have been gained importance. It is aimed to promote the region
and increase the number of people visiting the region by organizing local organizations
such as festivals and carnivals within this scope. There are a lot of regional food products
in Urla whose history based on ancient ages. Examples of these products are Urla mastic
artichoke, Urla kinali orka, Nohutalan melon, Urla karasi, Urla date olive, dandelion,
cnicus, Balikliova cookies, Calkama, Ozbek Kashkek and Urla katmeri. The "Artichoke
Festival" is been held every year since 2015 in Urla with the aim of promoting artichoke
production and agricultural development in the region as well as developing regional
gastronomic tourism positively. In this study, it was evaluated by taking the example of
"International Urla Artichoke Festival" to research the effect of regional product festivals
on the regional gastronomic tourism. It has been tried to reveal concrete effects by
applying a semi-structured interview technique with local managers and stakeholders
being festival organizers.
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