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Ascilik Programi Ogrencilerinin Sosyal Medyaya Yonelik Biligsel Yapilarinin Kelime
Iligkilendirme Testi Araciligiyla Incelenmesi (Examining Culinary Students’ Cognitive
Structure Towards Social Media Through Word Association Test)
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Anahtar Kelimeler 0z

Bu aragtirmanin amaci alternatif bir Olgme degerlendirme teknigi olan Kelime
Iliskilendirme Testi (KIT) aracihgiyla asciik programinda &grenim goren on lisans
Sosyal medya Ogrencilerinin sosyal medya kavramu ile iliskili kavramlar hakkinda biligsel yapilarini
ortaya koymaktir. Adnan Menderes Universitesi Davutlar Meslek Yiiksekokulu Asgilik
Programu 1. ve 2. siiflarinda 6grenim géren 86 dgrenciye KIT uygulanmistir. Ogrencilere
sosyal medya anahtar kavrami verilmis ve belli bir siire iginde bu anahtar kavramin
akillarina getirdigi kelimeleri yazmalar1 istenmistir. Elde edilen veriler bir frekans
tablosuna kaydedilmistir. Bu frekans tablosundaki veriler ile 6grencilerin biligsel yapisini
ortaya koyan kavram haritasi c¢izilmistir. Ayrica anahtar kavrama yonelik olarak
kurduklar1 1ilgili ctimleler, igerdikleri anlam ve sahip olduklar1 Ozelliklere gore
smiflandirilarak analiz edilmistir. Elde edilen bulgulara gére as¢ilik 6grencilerinin sosyal
medya anahtar kavrami ile en ¢ok iligkilendirdikleri kavramlar Instagram, Facebook,
Twitter gibi sosyal medya platformlarina yonelik; Whatsapp, Facebook Messenger gibi
iletisim platformlarina yonelik; bilgi edinme, fotograf paylasma, haberlesme gibi kullanim
nedenlerine yonelik; video, yemek tarifleri gibi islevsellige yonelik; arkadaslik, mutluluk,
Ozgiirlik gibi duygu ve diisiincelere yonelik ve son olarak Nusr-Et gibi kisi ve gruplara
yonelik olmak iizere 6 kategoride toplanmustir. Ilaveten kurduklari ilgili ciimlelerde sosyal
medya ile ilgili kavram yanilgilarina sahip olduklari tespit edilmistir.
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Aim of this research is to introduce culinary students’ who study at vocational school,
cognitive structure about concepts associated with social media concept through Word
Association Test (WAT) which is an alternative assessment and evaluation system. 86
Social media students who study at Adnan Menderes University Davutlar VVocational School Culinary
Program at 1st and 2nd grade have been applied WAT. The students have been given
social media as the keyword and required to write the words that they bring to their mind
of this keyword within a certain period of time. The obtained data were recorded on a
frequency table. With this frequency table, a concept map showing the cognitive structure
of the students was drawn. Additionally, related sentences with key concept were
classified and analyzed according to their meanings and characteristics. According to the
results, the most related concepts with social media were listed under 6 different
categories such as Social Media platforms like Instagram, Facebook and Twitter; reasons
of usage like getting information, sharing photos, communication; functionality like
video, recipes; emotions and thought like friendship, happiness, freedom and finally
person/company/group like Nusr-Et. Finally is is seen that the students have
misconception about social media according to the related sentences they wrote.
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