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Anahtar Kelimeler 0z

Bu caligmada, liikks restoran miisterilerinin fiziksel ¢evre unsurlarini algilamalarinda
demografik Ozellikler ve satin alma davranmislar1 agisindan anlamli bir farklilik olup
Restoran igletmeleri olmadigini ortaya koymak amaglanmustir. Arastirmanin amacit dogrultusunda, tiiketicilerin
Istanbul’da faaliyet gosteren liiks restoran isletmelerindeki fiziksel cevre unsurlarmna
yonelik algilarina odaklanilmistir. Arastirma sonunda 395 restoran miisterisinden veri elde
Istanbul edilmistir. Bulgularin elde edilmesi siirecinde faktdr analizi, giivenilirlik ve gecerlilik
analizleri, t testi ve varyans analizi gibi istatistiki testler kullanilmistir. Arastirma
sonuclarina gore, aragtirmaya katilanlarin en fazla algiladiklar1 fiziksel ¢evre unsuru
ambiyans olarak belirlenirken; masa diizeni en az algilanan faktér olmustur. Arastirma
bulgular1 kapsaminda tiiketicilerin yas ve harcama tutari ile fiziksel ¢evre unsurlarini
degerlendirmelerinde anlamli farkliliklar tespit edilmistir.
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This study aims to reveal whether there were significant differences among luxury
restaurant customers’perceptions of physical environment elements in terms of their
demographic features and purchase behavior. In this direction, this study focused the
Restaurants customers’ perceptions of physical environment elements of restaurants which are
operated in Istanbul. 395 data were gathered at the end of the survey. Factor analysis,
reliability and validity tests, t test and ANOVA were used to analyse the gathered data.
Istanbul According to the findings, ambience was determined as the most perceived physical
environment element whereas table setting was found as the least perceived factor. The
differences among customers’ age and expenditure amount and their perceptions of
physical environment elements were also explored.
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