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Gastronomi turizmi genel anlamda insanlarin yiyecekler ve yiyecekler ile ilgili deneyimleriyle
ilgilenen bir kavramdir. Bolgedeki yeme igme kiiltiirii ile bolgede yetisen, liretilen ve bdlgeye 6zgii
yontemlerle sunulan gastronomik iriinler gastronomik kimligi olusturur. Gastronomik kimligin
bilesenlerinden biri olan yoresel iiriinlerin, kaybolmamalar1 ve olduklart gibi korunmalari ve gelecek
nesillere aktarilmasi 6nemlidir. Cografi igaretler tiiketiciler i¢in iiriiniin kaynagini, karakteristik
ozelliklerini ve {iiriin ile cografi alan arasindaki baglantryr gosteren belirleyici isaretlerdir. Bu
caligmada cografi isaretleme ile belgelenen ydresel iiriinlerin gastronomik kimlik olusturmada
katkist literatiir arastirmasi ile ortaya konulacak; cografi isaretli {irlinlerin satis ve pazarlamasinda
etkin olarak kullanilan bir kurumsal isletme incelenecektir. Model olarak Nosi ve Zanni tarafindan
gelistirilen “Tipik (Ozgiin/Karakteristik) Gida Uriin (Typical Food Products-TFP) Pazarmi
Destekleyen Hizmetlerin Smiflandirilmasi” modeline uygun olarak Metro Isletmesi secilmistir.
Model, coklu durum deseni niteligi tasimaktadir. Tlk durum deseni olarak koruma fonksiyonu
acisindan bilimsel arastirma, {reticilere destek ve yerel kamu otoritelerine destek olmak {izere ii¢
boyut yer almaktadir. Ikinci durum deseni ise egitim fonksiyonu olarak; olay veya etkinlik
organizasyonu, tat egitimi ve akademik egitim olmak iizere yine ii¢ boyuttan olugmaktadir. Koruma
ve egitim boyutlartyla ilgili isletmenin yaptig1 uygulamalar dikkate alinarak belirtilen isletmenin
durumu analiz edilmistir. Elde edilen bulgulara gore gastronomik kimlik olusturmada yoresel
iirtinlerin satig ve pazarlanmasinda ireticilere yol gosterebilecek sonuglara ulagilmustir.

Abstract

Gastronomy
Gastronomic identity
Local products
Geographical indications
Metro

Gastronomy tourism is a concept that interest in food and people’s experiences with food. Eating
and drinking culture in a region and products that rising, breeding and presenting with a specific
forms of that region composes “Gastronomic ldentification”. Local products are one of the
componentals of gastronomic identification. It is important that these products completely
protection, to be unlost and transformed to the next generations. Geographical indications are the
decisive indications that show the source of product, characteristic properties of product and the
connection between the product and geographical region. In this study, the additive of local
products documented with the geographical designs to the composed of gastronomic identification
will put forth with a literature search and a corporate business that used efficiently with the sale and
marketing of geographical indication produccts will analyse. As a model Metro Business had
chosen befited to the model of “A taxonomy of supporting services within the TFP (Typical Food
Products) Market” developed by Nosi and Zanni. This model has carried quality of multiple status
design. First status design has three dimensions. Protection function with in terms of a scientific
research, support to producers and support local public authorities. Second status design has also
three dimensions; organization of events, taste education and academic education. The status of
businesses with the dimension of protection and education. As the obtained findings in the
formation of gastronomic identification; with the subject of sales and marketing of local products,
we reached some results that can guide to the producers.
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