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Festivaller keyifli, 6zel ve sira dis1 olan, yorenin ve yoreye 6zgi iiriinlerin tanitilmasi igin
yapilan sosyal ve kiiltiirel etkinliklerdir. Bu kapsamda iilkemiz farkli temalara sahip ¢ok
sayida ulusal ve uluslararasi festivale ev sahipligi yapmaktadir. 2017 yilinda 9. diizenlenen
Fethiye Yesiliiziimlii Kuzugdbegi Mantar Festivali bu festivallerden biridir. Bu c¢aligma,
gastronomi temal1 festivallerin algilanan destinasyon imajina etkilerini ve katilimcilarin
tekrar ziyaret etme niyetine etkisini belirlemek amaciyla yapilmistir. Arastirmanin
evrenini Fethiye’nin Yesiliiziimlii Beldesi’nde diizenlenen Fethiye Yesiliiziimlii ve Yo6resi
Kuzugobegi Mantar Festivali’ni ziyaret eden katilimcilar olusturmaktadir. Arastirma
verileri, arastirmacilar tarafindan gelistirilen anket formu ile toplanmustir. Verilerin
analizinde faktdr analizi, yiizde deger, aritmetik ortalama, standart sapma ve g¢oklu
regresyon analizi kullanilmistir.Festivalin yorenin imajma katkisinin sirastyla ekonomik,
sosyal ve kiiltlirel, tanitima yonelik old ugu; ayrica algilanan destinasyon imaj1 ile tekrar
ziyaret etme niyeti arasinda pozitif yonlii anlamli bir iligki oldugu belirlenmistir.

Abstract

Festivals are social and cultural activities designed to promote pleasant, special
and extraordinary, local and regional products. In this context, our country hosts many
national and international festivals with different themes. The 9th Festive Yesiluzumlu
Morel Mushroom Festival held in 2017 is one of these festivals. This study the effects of
gastronomy themed festivals on the perceived destination image and the effect of the
participants on the intention to visit again. The universe of the research is composed of
participants who visited Fethiye Yesiliiziimli and region Morel Mushroom Festival held
in Yesiluzumlu Town of Fethiye. The data of the research were collected by the
questionnaire developed by the researchers. In the analysis of the data, factor analysis,
percentage value, arithmetic mean, standard deviation and multiple regression analysis
were used. The contribution of the festival to the image of the region is economic, social
and cultural, respectively. it was also found that there was a positive positive relationship
between the perceived destination image and the intention to visit again.
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