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Yerel Uriin
Cerez tarhana

Turistik isletmeler

Keywords

Sanayi devrimi ile dogru orantili olarak kiiresellesen diinya insanlarin beslenme
aligkanliklarinda koklii degisikliklere sebep olmustur. Bu ylizden insanlar fastfood adi
verilen sagliksiz, obeziteye yol agan yiyecekler tilketmeye yonlenmistir. Fastfood sadece
insan sagligi igin degil tlkelerin yoresel mutfaklar1 i¢in de 6nemli bir tehdit haline
gelmistir. Bu noktada ydresel iiriinlerin hem disarida hem de disaridan yeme aliskanligina
dahil edilmesi i¢in ¢aligsmalar gergeklestirilmektedir. Bu noktadan hareketle bu ¢alismada
Marag tarhananin cips haline getirilerek turistik isletmelerde kullanima kazandirilmasi
amactyla bir pilot caligma gerceklestirilmistir. Arastirma iki asamadan olusmaktadir. ilk
asamada tarhana cipsi denemeleri yapilmis ve sunulabilir olan tespit edilmistir. ikinci
agamada {iriin iki isletmede denemis, a¢ik ve kapali uglu sorulardan olusan anketle 103
miigterinin goriisleri almmustir. Basit istatistikler ve icerik analizi sonucunda cerez
tarhananin gelistirilebilecek bir {iriin oldugu, eksikliklerinin giderilmesi halinde miisteriler
tarafindan tercih edilebilecegi sonucuna ulasilmistir.

Abstract

Local product
Cerez tarhana

Touristic establishments

In line with the industrial revolution, the globalizing world has caused radical changes in
people’s eating habits. That is why people are tempted to eat unhealthy, obesity-induced
foods called fast foods. Fast food has become an important threat not only for human
health but also for the local cuisines of the countries. At this point, studies are being
carried out to include local products in eating habits both outside and outside. From this
point, a pilot study has been carried out in order to make Marag Tarhana into chips and to
use it in tourist enterprises. The research consists of two phases. In the first step, tarhana
chips were made and tested. In the second stage, the product was tested in two operations,
and opinions of 103 customers were taken with a questionnaire consisting of open and
closed end questions. Simple statistics and content analysis have resulted in a product that
can be improved and that can be preferred by customers if their deficiencies are resolved.
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