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Bu c¢aligmanin temel amaci, restoran miisterilerinin helal gida hakkindaki diisiincelerini
belirlemek ve bu diisiincenin, kisilerin sahip olduklar1 sosyo-demografik faktorlere gore
degisip degismedigini ortaya koymaktir. Literatiir incelendiginde helal gidaya yonelik
birgok aragtirma bulunurken, restorana gelen misafirlerin helal gidaya yonelik algisini
belirlemeye yonelik az sayida ¢alisma oldugu goriilmistiir. Bu noktada caligma onemli
goriilerek, gerceklestirilmesi gerektigi diistiniilmiistiir. Arastirmanin 6rneklemini Tekirdag
il merkezinde bulunan birinci smif restoran igletmelerine gelen 329 misafir
olusturmaktadir. Veriler, katilimcilarin helal gidaya iliskin disiincelerini belirlemeye
yonelik ifadelerden ve demografik 6zelliklerine ait sorulardan (cinsiyet, yas, medeni
durum, gelir diizeyi, egitim seviyesi, meslek) olusan bir anket kullanilarak elde edilmeye
calistlmistir. Elde edilen verilerin yorumlanmas: igin faktor analizi, t testi, annova testi
gibi analizler kullanilmigtir. Arastirma sonucunda katilimcilarin helal gida algisinin orta
diizeyde oldugu ve bu alginin katilimcilarin cinsiyetlerine, medeni durumlarina ve
mesleklerine gore bir farklilik gostermedigi ancak egitim diizeyi, yas ve gelir diizeyine
gore anlamli farkliliklar gosterdigi tespit edilmistir.
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The main purpose of this study is to determine restaurant customers' thoughts about halal
food and to show whether these considerations vary according to socio-demographic
factors. When the literature is examined, it is seen that there are relatively few studies to
determine the perception of halal food of the guests who come to restaurants while there
are many studies on halal food. At this point, it has been thought that the study should be
realized by seeing the importance of it. The sample of the research consists of 329 guests
who came to first class restaurant operations in Tekirdag province centre. The data were
obtained by using a questionnaire that included participants' attitudes toward halal food
and their demographic characteristics (gender, age, marital status, income level, education
level, occupation). Analyses such as factor analysis, t test, anova test were used to
interpret the data obtained. As a result of the research, participants were found to have a
moderate level of halal food perception and these participants did not differ according to
their gender, marital status and occupation, but showed significant differences according
to education level, age and income level.
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