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Gonderim Tarihi: 08.04.2026 Bu arastirmada, yerli turistlerin cografi isaretli iiriinleri satin almaya yonelik egilimlerinin algilanan
memnuniyet diizeyi ve tekrar ziyaret etme niyeti {izerindeki etkileri incelenmistir. Arastirma iligkisel

Kabul Tarihi: 14.09.2026 tarama modeline dayali olarak tasarlanmig ve veriler, 2025 yilinin Temmuz—Eyliil déneminde

Tiirkiye’de yurt ici seyahat hareketlerine katilan 429 yerli turistten ¢evrimici anket aracilifiyla elde
edilmistir. Aragtirmada veri toplama araci olarak daha once gelistirilmis ve gecerlik-giivenirlik

Anahtar Kelimeler caligmalar1 yapilmis Cografi Isaretli Uriinleri Satin Almaya Yonelik Egilim Olcegi, Algilanan
- Memnuniyet Olcegi ve Tekrar Ziyaret Etme Niyeti Olcegi kullamlmistir. Verilerin analizinde
Turizm tanimlayici istatistikler, glivenirlik analizi, dogrulayici faktdr analizi, Pearson korelasyon analizi ve
Seyahat regresyon analizlerinden yararlanilmistir. Analizler sonucunda arastirma modelinin kabul edilebilir
diizeyde uyum gosterdigi belirlenmistir. Bulgular, cografi isaretli {iriinlere yonelik egilimin 6zellikle

Cografi isaretli iiriinler duygu ve davranis boyutlarinin algilanan memnuniyet ve tekrar ziyaret etme niyeti lizerinde anlaml
) ve daha gii¢lii etkiler olusturdugunu, bilgi boyutunun etkisinin ise gorece sinirli kaldigini ortaya
Memnuniyet koymaktadir. Ayrica algilanan memnuniyetin tekrar ziyaret etme niyeti {izerinde yiiksek diizeyde

etkili oldugu belirlenmistir. Elde edilen sonuglar, cografi isaretli {riinlerin turist deneyimini
zenginlestiren 6nemli unsurlar arasinda yer aldigmi ve turistlerin memnuniyet diizeylerini artirarak
destinasyonlara yonelik tekrar ziyaret etme niyetlerini giiclendirdigini gostermektedir.

Tekrar ziyaret etme niyeti

Keywords Abstract

Tourism This study examined the effects of domestic tourists’ tendencies to purchase geographical indication
products on their perceived satisfaction and revisit intention. The research was designed based on a

Travel relational survey model, and the data were collected through an online questionnaire from 429

domestic tourists who participated in domestic travel activities in Tiirkiye during the July—September
period of 2025. As data collection instruments, the Tendency to Purchase Geographical Indication
Products Scale, Perceived Satisfaction Scale, and Revisit Intention Scale, which had previously been
developed and subjected to validity and reliability testing, were used. Descriptive statistics, reliability
analysis, confirmatory factor analysis, Pearson correlation analysis, and regression analyses were
Revisit intention employed in the analysis of the data. The results indicated that the research model demonstrated an
acceptable level of fit. The findings revealed that, in particular, the emotional and behavioral
dimensions of the tendency toward geographical indication products had significant and stronger
effects on perceived satisfaction and revisit intention, whereas the effect of the cognitive dimension
Arastirma Makalesi remained relatively limited. In addition, perceived satisfaction was found to have a high level of effect
on revisit intention. The findings indicate that geographical indication products constitute important
elements that enrich the tourist experience and strengthen tourists’ revisit intentions toward
destinations by enhancing their level of satisfaction.
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