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Makale Gecmisi 0Oz
Génderim Gerek yerel yonetimler gerekse turizm paydaglari gastronomi turizmine olan talebin
Tarihi:31.07.2017 artmasindan dolay1 bolgelerindeki gastronomik unsurlari ortaya ¢ikararak ve bu unsurlarin

adlartyla amilan festivaller diizenlemeye baslamislardir. Bolgenin sahip oldugu
gastronomik g¢ekiciliklerin kullanilarak yapilmis olan bu festivaller turizm hareketliliginin
artmasinda ve rekabet Ustlinliigli saglanmasinda biiyiilk 6nem tagimaktadir. Urla’da
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Anahtar Kelimeler gergeklestirilen 2. Uluslararast Urla Enginar Festivali’nin Urla’nin tanitimma, Urla’ya
Gastronomi ekonomik ve sosyo-kiiltiirel agidan etkilerini belirlemeye ve festival siiresince_: bolgeye
gelen turistlere anket uygulayarak konuyla ilgili goriis ve memnuniyetleri belirlenmeye
Gastronomi Turizmi calisilmistir. Arastirma 29 Nisan-1 Mayis 2016 tarihleri arasinda rastgele yontemle secilen
339 katilimciyla yiiz yiize goriiserek anket formu kullanilarak uygulanmistir. Urla’ya
Festival gelenlerin dnemli bir kismi(%74,3) festival amaciyla geldikleri goriilmektedir. Urla’ya
gelenlerin genel olarak memnun kaldiklar1 goriilmektedir. Urla hakkinda bilgi sahibi
Festival Turizmi olunan kaynaklara bakildiginda, internetin ilk sirada yer aldigi gériilmektedir(%53,1).
Katilimcilarin 6nemli bir kismi 2. Uluslararasi Urla Enginar Festivali Hakkinda olumlu
diisiincelere sahip olduklar1 goriilmektedir. Sonugta festivalin amacma ulastigini
gostermektedir.
Keywords Abstract
Gastronomy Local governments and stakeholders in tourism have begun to organize festivals which
) revealing regional gastronomic elements due to the increase in demand for gastronomic
Gastronomy Tourism tourism. These festivals, which have been made using the gastronomic attractions of the
Festival region, are of great importance in increasing tourism mobility and ensuring competitive

advantage. For this purpose, the 2nd International Urla Artichoke Festival held in Urla
was studied to determine its effects on the publicity, economic, and socio-cultural aspects
of Urla by conducting a questionnaire on the tourists coming to the region during the
festival regarding their opinions and satisfaction. The research was conducted between
April 29th and May 1st, 2016 by using a questionnaire form with a face-to-face meeting
with 339 participants. It is seen that a significant part of those who came to Urla (74,3%),
came for the festival and are generally satisfied. The internet takes the first place (53,1%)
regarding the source of information about Urla. The participants have a positive opinion
about the 2nd International Urla Artichoke Festival. This also shows that the festival has
reached its goal.
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