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Bu calismanin amaci Instagram’da, “#cografiisaretliiiriinler” etiketi ile paylasilan
gonderilerin sistematik icerik analizini yapmaktir. Arastirmada nitel arastirma desenine
dayali icerik analizi ve tematik analiz teknikleri kullanilmis; evreni olusturan 9.770 génderi
arasindan erisilebilen 5.710 gonderi 6rnekleme dahil edilmistir. Veriler, Instagram Etiket
Disa Aktarict (IG HashTags Exporter) uzantist araciligiyla toplanmis; elde edilen veriler
yillara gore dagilim, etkilesim oranlari, etiket kullanimi ve igerik tiirleri ag¢isindan
incelenerek tematik analiz yontemiyle degerlendirilmistir. Bulgular, paylagimlarin 2015-
2025 yillart arasmi kapsadigini; igerik iiretimi ve kullanici etkilesiminin 6zellikle 2020-
2021 déneminde belirgin bigimde arttigini, 2022 sonrasinda ise kademeli bir diisiis egilimi
gosterdigini ortaya koymaktadir. Gonderilerde en sik tekrar eden etiketler #cografiisaret,
#organik, #tarim, #Tiirkiye ve #dogal olup, paylasimlarin kdken, dogallik ve iiretim
pratikleri etrafinda yogunlastig1 goriilmiistiir. Tematik analiz sonucunda icerikler 11 tema
altinda toplanmistir. Destinasyon bazinda Karadeniz illerinin goriiniirliigii dikkat ¢ekerken,
gastronomi markalagsmasi yiiksek olan bazi illerin gérece daha geride kalmas1 dikkat ¢ekici
bir bulgu olarak degerlendirilmistir. Sonug olarak, Instagram’in cografi isaretli {irtinleri
yalnizca ticari bir meta olarak degil; kiiltiirel miras, giiven ve deneyim unsurlar ile
harmanlayarak sunan ¢ok boyutlu bir platform oldugu tespit edilmistir. Arastirma
sonuglarina yonelik olarak ¢esitli 6nerilerde bulunulmustur.
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This study aims to conduct a systematic content analysis of Instagram posts shared under
the hashtag “#cografiisaretliliriinler.” The study employed content analysis and thematic
analysis techniques within a qualitative research design; of the 9.770 posts constituting the
study population, 5.710 accessible posts were included in the sample. Data were collected
via the Instagram Hashtag Exporter (IG HashTags Exporter) extension, and the resulting
dataset was examined in terms of annual distribution, engagement rates, hashtag use, and
content types, and subsequently evaluated through thematic analysis. The findings indicate
that the posts span the years 2015-2025; content production and user engagement increased
markedly, particularly during 2020-2021, followed by a gradual downward trend after
2022. The most frequently recurring hashtags were #cografiisaret, #organik, #tarim,
#Tiirkiye, and #dogal, suggesting that posts concentrated around origin, naturalness, and
production practices. The thematic analysis categorized the content into 11 themes. While
the visibility of Black Sea provinces was notable among destinations, the relatively lower
prominence of certain provinces with strong gastronomic branding was considered a
striking finding. Overall, Instagram was identified as a multidimensional platform that
presents geographically indicated products not merely as commercial commodities, but by
integrating them with elements of cultural heritage, trust, and experience. Various
recommendations were proposed based on the study’s findings.
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