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the Contradictions Shadowed by the Catalogued Paradise and A Sustainability-Based
Alternative Tourism Approach Model)
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Keywords

Turizm, modern toplumlarin ekonomik, kiiltiirel ve mekansal dinamiklerini sekillendiren
¢ok katmanli bir olgudur. Bu dinamik i¢inde turistik iiriin dagitim ve pazarlama siireci hem
tanitim aract hem de anlam iiretme ve temsilleri yonlendirme giiciine sahip bir uygulama
alani olarak 6ne ¢ikar. Bu arastirma, turizm pazarlamasi tanitim ve satis siirecinin ardinda
kalan ve sosyo-kiiltiirel sonuglari olan temsil pratigi roliinii elestirel bir ger¢evede ele almay1
amaglamigtir. Arastirma kapsaminda elestirel yaklasimla mevcut turizm paradigmasi
sorgulanarak tartisilmas: ve stratejiler belirlenirken goz oniinde bulundurulmasi gereken
yonleri ortaya konulmustur. Belirlenen disiinsel, kavramsal ve uygulamaya doniik
orneklerin ¢ikarimlar1 izerine turizmi, siirdiiriilebilirlik ekseninde; yavas turizm ve
doniistiiriicii turizm tiirleri, toplum temelli turizm, turizmde mikro deneyimler ve kendin
yap rotalar1 uygulamalari, onay temelli turizm ve etik seyircilik tutumlari ile destinasyon,
sektor, yerel halk ve turist etkilesimleri iginde biitlinciil bir sistem olarak kurgulayan yeni
ve dzgiin bir yaklagim modeli sekillendirilerek detaylandirilmistir. Boylece akademisyenler,
turizm planlayicilari, pazarlamacilar ve politika yapicilar i¢in mevcut yaklagimlar
sorgulama ve alternatif yollar1 kesfetme imkani sunulmustur.
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Tourism is a multilayered phenomenon that shapes the economic, cultural, and spatial
dynamics of modern societies. Within this dynamic, the process of distributing and
marketing tourism products emerges as a tool for promoting products and destinations,
while constituting a domain capable of generating meaning and shaping representations.
This study aims to examine, within a critical framework, the role of representational
practices embedded in tourism marketing, which carry socio-cultural implications. This
study critically examines the representational practices embedded in tourism marketing
processes and their socio-cultural implications. Drawing upon the inferences derived from
identified intellectual, conceptual, and practical paradigms, this study details an original
approach. This model conceptualizes tourism within the sustainability framework as a
holistic system that integrates destination dynamics, sectoral stakeholders, local
communities, and tourist interactions. The framework synthesizes slow tourism and
transformative tourism types, community-based tourism, micro-experiences, and do-it-
yourself (DIY) route practices, alongside consent-based tourism and ethical spectatorship
attitudes. Consequently, the study provides scholars, planners, marketers, and policymakers
with a basis for reassessing prevailing approaches and exploring alternative pathways.
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