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Keywords

Bu calismanin amaci Ankara’da bulunan Dijital Hayvanat Bahgesi’ni ziyaret edenlerin
Google Haritalarda yaptiklar1 yorumlarin incelenmesidir. Bu amagla ziyaretgilerin
yaptiklart ¢evrimigi yorumlar icerik analizi yontemi ile analiz edilmistir. 15 Nisan 2025
tarihine kadar Google Haritalarda yapilmis 775 yorum calismaya dahil edilmis ve
MAXQDA nitel veri analiz programiyla analiz edilmistir. Analiz sonucunda sézciik
kombinasyonlar1 tespit edilmis, tespit edilen bu kombinasyonlardan kelime bulutu
olusturulmus ve ayrica kodlar arasi iligkiler araciligiyla olumlu ve olumsuz olarak kodlanan
yorumlar belirlenmistir. Caligma bulgularina goére Dijital Hayvanat Bahgesi ziyaretgilerinin
yaptiklart yorumlarda olumlu degerlendirmeleri ¢ogunluktadir. Olumlu olarak kodlanan
yorumlarinda “gocuklar”, “hayvanlar”, “icretsiz”, “safari”, “otobiis” ve “eglence”
kelimelerinin 6n plana ¢iktig1 goriilmektedir. Olumsuz yorumlarda ise kelime bulutunda 6ne
¢ikan sozciiklerin "3D gozlikkler” “goriintiller ve ekranlar”, “sicak ve havasiz” ve
“bilgilendirme” oldugu tespit edilmistir.
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The aim of this study is to examine the Google Maps reviews posted by visitors to the
Digital Zoo located in Ankara. For this purpose, online visitor reviews were analyzed using
the content analysis method. A total of 775 reviews published on Google Maps up to April
15, 2025, were included in the study and analyzed using the qualitative data analysis
software MAXQDA. As a result of the analysis, word combinations were identified, and a
word cloud was generated based on these combinations. In addition, reviews were classified
as positive or negative through the analysis of relationships among codes. The findings
indicate that positive evaluations predominate in the reviews of visitors to the Digital Zoo.
In the positively coded reviews, the words “children,” “animals,” “free of charge,” “safari,”
“bus,” and “entertainment” were particularly prominent. In contrast, the negatively coded
reviews revealed that the most salient terms in the word cloud were “3D glasses,” “images
and screens,” “hot and poorly ventilated,” and “information.”
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