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Keywords

Ebeveynlerin giinliik hayatta ¢ocuklariyla disarida yeme motivasyonlarinin ve yiyecek
icecek isletmesi tercihlerini etkileyen faktorlerin belirlenmesinin amaglandigt bu nitel
arastirmada yar1 yapilandirilmig gériisme tekniginden yararlanilmistir. Kolayda 6rnekleme
ve kartopu Orneklemeyle belirlenen 18 yas altinda ¢ocuga sahip olan 38 ebeveynle
goriislilmiistiir. Elde edilen veri Maxqda programi kullanilarak igerik analizine tabi
tutulmustur. Bulgulara gore, arastirmaya katilan ¢ocuklu aileler en ¢ok masaya servis
yapilan (alakart) restoranlari, fast-food restoranlari ve yiyecek igecek hizmeti sunan temali
eglence merkezlerini tercih etmektedirler. Arastirma, ebeveynlerin en ¢ok psiko-sosyal
ihtiyaclarimni karsilamaya doniik amaglarla ¢cocuklariyla birlikte yemege ciktiklarini ortaya
koymaktadir. Ayrica, ¢ocukla disarida yeme séz konusu oldugunda ebeveynlerin mekéan
tercihinde belirleyici olan faktdrlerin sirasiyla; restoran, menii/yemek, personel, cocuk dostu
hizmetler ve fiyat oldugu ortaya konulmustur. Cocuklu ailelerin disarida yeme
davranislarinin anlagilmasina katki saglayabilecegi diigiiniilen aragtirmanin ortaya koydugu
bulgulardan hareketle, aile pazarmin hedeflendigi yiyecek icecek isletmelerine iiriin, fiyat
ve pazarlama iletisimi stratejileri agisindan yol gdsterebilecek birtakim Oneriler getirilmistir.
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In this qualitative research, which aimed to determine the motivations of parents to eat out
with their children in daily life and the factors affecting their food and beverage
establishment preferences, a semi-structured interview technique was used. Interviews
were conducted with 38 parents of at least one child under 18, who were determined
through convenience sampling and snowball sampling. The data obtained were subjected
to content analysis using the Maxqda program. According to the findings, families with
children mostly prefer “a la carte restaurants”, “fast-food restaurants” and “themed
entertainment centres that offer food and beverage services”. Parents go out to eat with their
children mostly for the purposes of meeting the psychosocial needs. It has been revealed
that the determining factors in parents' choice of venue are the restaurant, menu/food, staff,
child-friendly services and price. Some suggestions have been made that can guide food
and beverage establishments targeting the family market in terms of product, price and
marketing communication strategies.
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