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Makale Gecmisi 0Oz
Génderim Bu ¢alismada, turist tarafindan algilanan destinasyonlarin rekabet giiciinii etkileyen sosyo
Tarihi:22.07.2017 demografik faktorlerin fark analizleriyle tespit edilmesi amaglanmistir. Bu amag

dogrultusunda algilanan rekabet giicliniin cinsiyet, medeni durum, yas, gelir diizey, egitim
durumu, meslek gruplarma gore farklilagsmasi incelenmistir. Veri toplama araci olarak,
kapsamli bir literatiir taramas1 sonucunda olusturulan anket formu kullanilmigtir. Ankara
Anahtar Kelimeler ilinde yasayan 18 yasim doldurmus en az iki gece konaklamal tatile ¢ikmus 400 kisiye
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anket uygulanmigtir. Caligmadan elde edilen bulgulara gore algilanan destinasyon rekabet
giiciiniin sosyo-demografik degiskenlere bagli olarak farklilastigi goriilmiistir. Bu
Rekabet giicii teorileri baglamda algilanan destinasyon rekabet giliciinii yas, gelir diizeyi ve meslek grubu
faktorlerinin anlamli bir bigimde etkiledigi bulgusuna ulagilmistir.
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teorileri
Keywords Abstract
Destination competitiveness In this study, it was aimed to determine the socio-demographic characteristics affecting on

tourists’ perception of destination competitiveness. For this purpose, differentiation of

destination competitiveness perceived destination competitiveness according to gender, marital status, age, income

theories level, education status, profession groups is examined. As a data gathering tool, a
Destination competitive power questionnaire which is formed as a result of a comprehensive literature search was used. A
theories questionnaire was conducted to 400 people who lived in Ankara, aged older 18 and take a

holiday for at least two nights. According to the findings obtained from the study, it was
observed that the destination competitiveness differs depending on the socio-demographic
variables. In this context, it is found out that perceived destination competitiveness is
influenced significantly by age, income level and occupation group variables.
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