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Keywords

Eglence sektoriinde galisanlarin orgiit i¢indeki adalet algisi, isleyisi ve c¢alisan davraniglarini
etkilemektedir. Calisanlarin kaynak dagitimi, siiregler ve iletisimdeki adalet deneyimleri, orgiite
kargt tutumlarini belirlemektedir. Adaletsizlik hissedilmesi, ¢aliganlarin motivasyonunu ve
bagliligin1 azaltabilir. Bu noktadan hareketle olusturulan bu arastirmanin amaci; eglence
sektoriinde galisan bireylerin orgiitsel baglilik diizeyleri ile motivasyon seviyeleri arasindaki
iliskiyi incelemektir. Arastirmanin evrenini Antalya ilinde eglence sektoriinde ¢alismakta olan
bireyler olusturmakta iken drneklem grubu 209 denekten olusmaktadir. Deneklerden elde edilen
veriler istatiksel paket programi (SPSS) aracilifiyla analiz edilmistir. Verilerin dagilimini
belirlemek igin ¢arpiklik-basiklik testleri kullanilmigtir. Veri analizi kisminda Olgekler
arasindaki iligkiyi tespit etmek igin Pearson korelasyon analizi kullanilmistir. Elde edilen
bulgulara gore; igsel motivasyonun orgiitsel baglilikla pozitif yonde anlamh ve giiclii bir
korelasyon sergiledigini ortaya koymaktadir. Buna karsin, digsal motivasyonun o6rgiitsel baglilik
tizerindeki etkisinin daha smirli oldugu belirlenmistir. Ayrica, 6zdeslestirici motivasyonun
disiik diizeyde bir korelasyon sergilemesi, turizm sektoriinde ¢alisan bireylerin
organizasyonlartyla biitiinlesme siireglerinin her zaman yiiksek diizeyde
gerceklesmeyebilecegine isaret etmektedir. Bu bulgu, ¢alisanlarin Orgiitsel kimlikle
Ozdeslestirici diizeylerinin, sektoriin dinamik yapisi ve olas1 yiiksek personel devir hizi gibi
faktorlerden etkilenebilecegi seklinde yorumlanabilir.
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In the entertainment sector, employees' perception of justice within the organisation affects the
functioning and employee behaviours. Employees' experiences of justice in resource
distribution, processes and communication determine their attitudes towards the organisation.
The perception of injustice may reduce the motivation and commitment of employees. Based on
this point, the aim of this research is to examine the relationship between organisational
commitment levels and motivation levels of individuals working in the entertainment sector.
While the population of the research consists of individuals working in the entertainment sector
in Antalya province, the sample group consists of 209 subjects. The data obtained from the
subjects were analysed through statistical package programme (SPSS). Skewness and kurtosis
tests were used to determine the distribution of the data. In the data analysis part, Pearson
correlation analysis was used to determine the relationship between the scales. According to the
findings, intrinsic motivation has a positive, significant and strong correlation with
organisational commitment. On the other hand, the effect of extrinsic motivation on
organisational commitment was found to be more limited. In addition, the low level of
correlation of identifying motivation indicates that the integration process of individuals
working in the tourism sector with their organisations may not always be at a high level. This
finding can be interpreted as the employees' level of identification with the organisational
identity may be affected by factors such as the dynamic structure of the sector and possible high
staff turnover.
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