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Bu calismada, cografi isaretli iirlinlerin bilinirligi, bolgesel kalkinmaya katkisi ve
markalagsma siirecine etkileri Karaman Divle Obrugu Tulum Peyniri Orneginde
incelenmektedir. Cografi isaretlerin ekonomik, kiiltiirel ve turistik katkilarin
degerlendirmek amaciyla nitel bir aragtirma yontemi benimsenmis ve Karaman ilinde gérev
yapan kamu yoneticileri, isletme sahipleri ve tiiketicilerden olugan 26 katilimci ile yari
yapilandirilmis goriismeler gergeklestirilmistir. Bulgular, Divle Obrugu Tulum Peyniri’nin
yerel halk tarafindan tanindigini1 ancak cografi isaret kavramina yonelik farkindaligin diisiik
oldugunu gostermektedir. Uriiniin bdlge ekonomisine katkist smirli kalmakta, standart
olusturma, biirokratik islemler ve denetim yetersizlikleri nedeniyle g¢esitli zorluklar
yasanmaktadir. Sahte lrlinlerin piyasada yer almasi, tiiketici giivenini zayiflatmakta ve
iriiniin marka degerini olumsuz etkilemektedir. Bununla birlikte, calisma cografi isaretli
iiriinlerin yalnizca ekonomik fayda saglamakla kalmay1p, ayn1 zamanda gastronomi turizmi
araciligiyla destinasyonlarin marka degerini artirma potansiyeline sahip oldugunu ortaya
koymaktadir. Bu baglamda, cografi isaretli {irlinlerin etkisini artirmak i¢in farkindalik
calismalarinin  giiglendirilmesi, denetim mekanizmalarinin iyilestirilmesi ve turizm
stratejileriyle entegrasyonunun saglanmasi gerektigi onerilmektedir.
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This study examines the awareness of geographically indicated products, their contribution
to regional development and their effects on the branding process in the example of
Karaman Divle Obruk Tulum Cheese. In order to evaluate the economic, cultural and
touristic contributions of geographical indications, a qualitative research method was
adopted and semi-structured interviews were conducted with 26 participants consisting of
public administrators, business owners and consumers in Karaman province. The findings
show that Divle Obrugu Tulum Cheese is known by the local people, but the awareness of
the concept of geographical indication is low. The contribution of the product to the
regional economy remains limited, and various difficulties are experienced due to the lack
of standardization, bureaucratic procedures and inspection. The presence of fake products
in the market weakens consumer confidence and negatively affects the brand value of the
product. Moreover, the study reveals that geographically indicated products not only
provide economic benefits but also have the potential to enhance the brand value of
destinations through gastronomy tourism. In this context, it is suggested that awareness
efforts should be strengthened, control mechanisms should be improved, and integration
with tourism strategies should be ensured in order to increase the impact of geographically
indicated products.
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