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Makale Gecmisi Oz

Génderim Tarihi: 06.05.2025 Bu ¢alismanin amaci sarap turizmi deneyiminde dijital teknolojilerin ve dijital doniigiimiin
roliinii ve gelecegini sistematik bir sekilde incelemektir. Bu amagla WoS, Science Direct,

Kabul Tarihi: 21.07.2025 Emerald, Scopus, Taylor and Francis ve Sage veri tabanlarinda yapilan tarama sonucunda

belirlenen kriterlere gore segilen 23 galisma incelenmistir. Gergeklestirilen incelemeler
sonucunda, dijital teknolojilerin sarap turizminde artirilmis gergeklik, sanal gerceklik,
metaverse uygulamalari ve sosyal medya platformlar: gibi farkli alanlarda kullanildig: ve
Sarap turizmi turistlerin destinasyon tercihi, satin alma niyeti ile genel memnuniyetleri {izerinde olumlu

etkiler olusturdugu belirlenmistir. Ayrica sarap turistlerine yonelik dijital deneyimlerin

Anahtar Kelimeler

Dijitallesme ozellikle pandemi siirecinde yayginlagmis oldugu ve bu durumun heniiz az sayida sarap
Sistematik inceleme turizmi destinasyon tarafindan benimsendigi goriilmiistir. Bu calisma teorik agidan
. literatiirde dijital deneyimlerin sarap turizmindeki yerine iligkin kavramsal bosluklari ortaya
Dijital deneyim koymaktadir. Pratik olarak ise sarap turizmi paydaslarina dijital teknolojilerin stratejik
kullanimi, dijital yetkinliklerin gelistirilmesi ve siirdiiriilebilir igerik iiretimi konularinda
oOneriler sunmaktadir.
Keywords Abstract
Wine tourism The purpose of this study is to systematically examine the role and future of digital
T technologies and digital transformation in the context of wine tourism experiences. To
Digitalization

achieve this, 23 studies were selected based on specific criteria following a comprehensive
Systematic review search across databases including WoS, ScienceDirect, Emerald, Scopus, Taylor & Francis,
and Sage. The findings reveal that digital technologies are employed in various aspects of
wine tourism-such as augmented reality, virtual reality, metaverse applications, and social
o media platforms-and have a positive impact on tourists’ destination preferences, purchase
Makalenin Tiri intentions, and overall satisfaction. Although digital experiences in wine tourism became
more widespread during the pandemic, their adoption remains limited to a small number of
destinations. Theoretically, this study highlights conceptual gaps in the literature
concerning digital experiences in wine tourism. From a practical perspective, it offers
recommendations for wine tourism stakeholders regarding the strategic use of digital
technologies, the enhancement of digital competencies, and the creation of sustainable
content.

Digital experience
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