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Gonderim Tarihi: 02.05.2025 Bilgi ve iletisim teknolojilerindeki gelismeler, turizm sektdriinde bilgiye erisimi kolaylastirmakla
birlikte, internet ortamindaki bilgilerin biiyiikk ¢ogunlugu yalnizca insanlar tarafindan anlagilabilir

Kabul Tarihi: 07.09.2025 bi¢imde sunuldugundan, makineler tarafindan etkin bi¢imde islenememektedir. Oysa turizm gibi

dinamik ve veri yogun bir sektorde; otomatik 6neri sistemlerinin ¢aligmasi, kullaniciya 6zel igeriklerin
sunulmasi, sistemler arasi veri entegrasyonu ve hizmetlerin kisisellestirilmesi gibi pek ¢ok dijital

Anahtar Kelimeler islevin gerceklestirilmesi i¢in bu bilgilerin makineler tarafindan da anlamlandirilabilir olmasi
- - - gerekmektedir. Ozellikle kruvaziyer turizmi gibi hizla biiyiiyen ve bilgi yogunlugu yiiksek olan
Kruvaziyer sirketleri alanlarda, kullanicilar ilk kez kruvaziyer deneyimi yasarken asir1 ve ilgisiz bilgiyle karsilagmakta, bu

da kullanicilarin bilgi siireclerini karmagik ve tatmin edici olmayan bir hale getirmektedir. Bu

Semantik web dogrultuda, bu c¢alismanin temel sorunu, kruvaziyer turizmi Ozelinde internet kaynaklarindaki

Baglantili veri bilgilerin kullanici ihtiyaglarina uygun ve anlamli hale getirilerek etkin bigimde sunulmasimin
B saglanmasidir. Bu ¢alismada kruvaziyer sirketlerinin web sitelerinin semantik web uygulamalar ile
Ontoloji uyumu arastirilmig ve bir kruvaziyer turizm ontolojisi i¢in gerekli kavramlar belirlenmistir.

Arastirmada, 57 kruvaziyer sirketinin web sitesi tarama modeli ¢ergevesinde incelenmis, veriler
dokiiman analizi yontemiyle iki asamada toplanmistir. Ilk asamada web sitelerinin HTML
kodlarindaki baglantili veriler, ikinci asamada ise kullanici arayiiziinde goriilen sozciikler
degerlendirilmigtir. Bulgulara goére kruvaziyer sirketlerinin biiyiik ¢ogunlugunun web sitelerinin
semantik web altyapisina hazir olmadig tespit edilmistir. Sonug olarak kruvaziyer turizmine yonelik
bir ontoloji i¢in temel kavramlar 6nerilmistir.

Keywords Abstract

Cruise companies Advancements in information and communication technologies have facilitated access to information
. in the tourism sector. However, as the vast majority of information on the internet is presented in a

Semantic web format understandable only by humans, it cannot be effectively processed by machines. In dynamic

Linked data aI}d_ data-int_ensiv.e_sect.ors sugh as tourism, machine-readable data is essential. for enabling Vgrious
digital functionalities, including automated recommendation systems, personalized content delivery,
Ontology data integration across systems, and customized services. Particularly in the rapidly growing and
information-rich domain of cruise tourism, users—especially those experiencing a cruise for the first
time—are often confronted with excessive and irrelevant information, complicating their
information-seeking processes and resulting in unsatisfactory experiences. Accordingly, the primary
issue addressed in this study is how to render internet-based cruise tourism information meaningful
and tailored to user needs through effective presentation. This study investigates the alignment of
cruise company websites with semantic web applications and identifies key concepts required for a
cruise tourism ontology. Within the scope of the study, the websites of 57 cruise companies were
examined using a web content crawling model, and data were collected in two phases through
document analysis. In the first phase, linked data embedded in the HTML code of the websites was
analyzed; in the second phase, the words visible on the user interface were evaluated. The findings
indicate that the majority of cruise company websites are not yet compatible with semantic web
infrastructures. As a result, foundational concepts for a cruise tourism ontology are proposed.
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