Journal of Tourism and Gastronomy Studies

Journal homepage: www.jotags.org

Yoresel Mutfak Tanitiminda Yerel Restoranlarin Etkisi : Konya Ornegi (Effect of
Local Restautants on Regional Cuisine Presentation : Konya Sample)

*Umit SORMAZ*

% Necmettin Erbakan University, Faculty of Tourism, Department of Gastronomy and Culinary Arts, Konya/Turkey

Makale Ge¢misi

Gonderim
Tarihi:09.04.2017

Kabul Tarihi:10.06.2017

Anahtar Kelimeler

Oz

Tiirk mutfag
Yoresel mutfak

Yerel restoran
Tanitim

Konya

Keywords

Diinya genelinde yiyecek i¢ecek konusuna verilen dnem artmaktadir. Kokl bir gegmise
sahip olan iilkelerin yemek kiiltiirlerinin zengin ve ¢esitli olusu, kiiltiir turizmi kapsaminda
iilkeye sosyal ve ekonomik acgidan biiyiik katkilar saglamaktadir. Tiirkiye turizminin
onemli turistik ve kiiltlirel degerlerinden biri de tarihi siirecte kendini zenginlestirilmis ve
Ozgiin bir hale gelmis olan Tirk mutfagidir. Tirk mutfaginin diinyanin en zengin
mutfaklari arasinda bulunmasi, c¢esitliligi ve benzersiz bir kiiltlir biitiinligiinii i¢inde
bulundurmasi, turizm endiistrisinde gelistirilip pazarlanabilecek bir turizm potansiyeli
tagidiginin gostergesidir.  Tiirk mutfaginin ve yodresel mutfaklarin pazarlanmasinda
restoranlar ve bu restoranlarda sunulan yiyecek-igecekler, bunlarin Kalitesi, gesitliligi,
mevsimsel 6zelligi, kiiltiirel yapisi, sunumu gibi faktorler miigterilerin yoresel mutfaklar
hakkinda bilgi sahibi olmasi ve begenisi yoniinden son derece onemlidir. Bu caligma,
Konya ilinde faaliyet gosteren yerel restoranlarin yoresel mutfaklarin tanitimindaki
etkisini 6l¢mek amaciyla yiirttiilmiistiir.
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Importance given to the eating and drinking subject is increasing in the world wide. Being
varied and rich of food culture of Countries which have deep rooted past, have big
contribution in terms of social and economical to country in the concept of cultural
tourism. One of the important cultural and tourism value of the Turkish tourism is Turkish
cousine which is enriched and originalized by itself in historical period. Turkish cousine
placing among the most richest cuisines in the world and being in the unique cultural
integrity shows that it is carrying a tourism potential that can be developed and tradable in
tourism industry. In marketing Turkish and regional cuisines, restautants and factories
like foods and beverages served in these restautants, their quality, variety, seasonal
feature, cultural structure and presentatition have vital importance from the point of
customers' informed about local cuisines and like. This study carried out for evaluate the
effect of local restautants on regional cuisine presentatition in Konya.
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