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Gonderim Tarihi: 03.03.2025 Dijitallesme c¢aginda miisterilerin satin alma kararlari1 vermeden Once, ¢esitli
platformlarda isletmeleri inceledikleri ve baskalarimin deneyimlerinden etkilendikleri

Kabul Tarihi: 16.06.2025 goriilmektedir. Bu c¢aligmada restoran isletmelerinin c¢esitli dijital platformlardaki

goriiniirlik durumu incelenmistir. Arastirmanin evrenini Istanbul’daki fine-dining
restoranlart olusturmaktadir. TripAdvisor’da yer alan 490 fine-dining restoranin tamami
arastirma kapsamina alinmigtir. Restoranlarin dijital platformlardaki goriiniirliigiine iligkin
Dijital platformlar veriler, ilgili web siteleri incelenerek elde edilmistir. Verilerin analizinde frekans, yiizde
degerleri ve farkliliklarin degerlendirmesinde Mann Whitney U testi kullanilmustir.
Aragtirma sonucunda, restoranlarin 6nemli bir boliimiiniin kendi web sitelerine sahip
Istanbul olduklari, Instagram ve Facebook gibi sosyal medya platformlarinda yer aldiklari,
mentilerini ¢esitli platformlarda paylastiklari, online rezervasyon platformlart ve
sistemlerinden yararlandiklar;, pek ¢ok seyahat/sehir rehberi ve mekan bulma
platformlarinda goriiniir olduklar1 ortaya konulmustur. Ek olarak, restoranlarin
miisterilerine online rezervasyon imkan1 sunmasi, elektronik ortamlarda meniilerinin olmast
ve Michelin ve Gault & Millau rehberlerinde yer almasinin, TripAdvisor miisteri
puanlamalarinda farklilik yarattigi tespit edilmistir.
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Keywords Abstract

Digital platforms In the age of digitalization, it is seen that customers examine businesses on different
platforms and are influenced by the experiences of others before making their purchasing

ine-dining restaurants decisions. This study investigates the visibility of restaurant businesses across different

Istanbul digital platforms. The universe of the research consists of fine-dining restaurants in
Istanbul. All 490 fine-dining restaurants listed on TripAdvisor were included in the study.
Makalenin Tiirii Data on the visibility of restaurants on digital platforms were obtained by examining
relevant websites. In the data analysis frequency, percentage values and the Mann Whitney
Arastirma Makalesi u test were used to evaluate the differences. At the end of the research, it was revealed that

a significant portion of the restaurants has their websites, are on social media platforms
such as Instagram and Facebook, shares their electronic menus on various platforms,
benefits from online reservation platforms and systems, and are visible on many travel/city
guides and venue finding platforms. In addition, it was determined that the electronic menus
of restaurants, online reservation opportunities, and being listed in the Michelin and Gault
& Millau guides make a difference in terms of TripAdvisor customer ratings.
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