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elde etmek i¢in tanitim ¢aligmalar1 yapmak zorundadirlar. Dijital ¢ag olarak adlandirilan ve bilgiye
her an her yerden ulagsmanin miimkiin oldugu bu ¢agda yapilan iilke tanitim ¢aligmalari, diinyanin
her yerindeki potansiyel turistlere ulagma konusunda ¢ok fazla imkén sunmaktadir. Biiyiik
maliyetlerine ragmen {ilke tanitim caligmalar1 verimli ve etkili bir sekilde hazirlandiklarinda; iilke
imajma ve pazarlama faaliyetlerine onemli katkilar yapmaktadir. Son yillarda {ilke tanitim
faaliyetleri yogun olarak dijital mecralardan yiiriitilmektedir. Tirkiye Cumhuriyeti Kiiltiir ve
Turizm Bakanligi da Tiirkiye’nin turizmde markalagmasi siirecinde sosyal medyanm ve dijital
kampanyalarin onemini dikkate almis ve 2014 yilinda “Home: Turkey” isimli dijital tanitim
kampanyasin1 baglatmistir. Bu g¢alismada Tiirkiye Cumhuriyeti Kiiltiir ve Turizm Bakanligi’nin
resmi olarak yiirGittiigii dijital tanitim kampanyasi “Home: Turkey” iizerine nitel bir inceleme
yapilmis, kampanyanin agamalarina deginilmis, siire¢ esnasinda gelinen noktalar bazi istatistiki
veriler ile desteklenmeye calisilmig, kampanyada One ¢ikartilan ve gastronomik Ogeleri igeren
tanitim afisleri incelenmistir. Sonug olarak “Home: Turkey” dijital kampanyasinin basarilt bir
sekilde siirdiiriildiigiine karar verilmis ve yine kampanya kapsaminda kullanilabilecek bazi
gastronomik ogeler Onerilmistir. Caligmanin konunun muhataplarina ve literatiire katki saglamasi
amaglanmaktadir.
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In the competitive tourism market, nations must go one step further and conduct promotional
activities in order to earn more income from the tourism sector. National promotional activities that
are conducted in this age, which is called digital age and enables reaching the information anytime
and anywhere, offer many opportunities for reaching potential tourists worldwide. Despite great
costs, national promotional activities will make important contributions to the national image and
marketing activities when they are prepared efficiently and effectively. National promotional
activities have been intensely conducted through digital channels in recent years. Based on the
importance of social media and digital campaigns in Turkey’s branding process in tourism; the
Turkish Republic Ministry of Culture and Tourism has started the campaign of Home: Turkey in
2014. This study qualitatively examines the digital promotional campaign of “Turkey: Home”,
which is officially conducted by the Turkish Republic Ministry of Culture and Tourism, touches
upon the stages of the campaign, tries to support some points in the process with some statistical
data and examines publicity banners that are prominent in the campaign and contain gastronomic
elements. As a consequence; it has been determined that the digital campaign of Turkey: Home is
sustained successfully and also some gastronomic elements are suggested for the campaign. It is
believed that the study will also contribute to the addressee of the issue and to the literature.
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