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Gastronomi, turizmin en 6nemli unsurlarindan birisi haline gelmis ve turistlerin seyahat
motivasyonlari arasinda st siralarda kendisine yer bulmustur. Bu kapsamda bir turistin
gastronomi deneyimlerinden ortaya ¢ikan hislerin ve duygularin tespit edilmesi oldukga
énemlidir. Bu arastirmanmn amaci Ingilizce dilinde gelistirilmis olan bes maddeli
Gastronominin Duygusal Bilesenleri Olgegi’nin (Affective Components of Gastronomy)
Tiirkge’ye uyarlamasini yaparak gegerlik ve giivenilirlik analizlerini ger¢eklestirmektir. Bu
amag dogrultusunda Ingilizce dil bilimi uzmanlar1 ve turizm akademisyenleri tarafindan
ceviri ve geri ceviri ¢alismalart gergeklestirilmis; ardindan pilot ¢caligma, kesfedici faktor
analizi ve dogrulayic1 faktér analizi ile 6lgege son hali verilmistir. Olgegin Tiirkce
uyarlamas1 dort madde ve tek boyuttan olusmaktadir. Yapilan analizler sonucunda 6lgegin
Cronbach’s Alpha degeri ve faktor yiikleri agisindan sorunsuz oldugu tespit edilmistir.
Dogrulayicr faktor analizi sonucunda uyum iyiligi degerlerinin timii miikkemmel uyum
gostermistir. Olgegin ayrica AVE degeri ve CR degeri de kabul edilen esik degerinin
tizerindedir. Bu sonuglar dogrultusunda Tiirkge’ye uyarlanan Gastronominin Duygusal
Bilesenleri Olgegi’nin gegerli ve giivenilir bir 8lgme araci oldugu ortaya konmustur.
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Gastronomy has become one of the most important elements of tourism and has found a
place in the top ranks among the travel motivations of tourists. In this context, it is very
important to determine the feelings and emotions arising from a tourist's gastronomy
experiences. The purpose of this research is to adapt the Affective Components of
Gastronomy Scale, which has been developed in English, into Turkish and to conduct
validity and reliability analyses. In line with this aim, translation and back-translation
studies were conducted by English language experts and tourism academicians, followed
by a pilot study, exploratory factor analysis, and confirmatory factor analysis to finalize the
scale. The Turkish adaptation of the scale consists of four items and one dimension. As a
result of the analyses, the scale was found to be unproblematic in terms of Cronbach's Alpha
value and factor loadings. As a result of confirmatory factor analysis, all of the goodness-
of-fit values showed perfect fit. The AVE and CR values of the scale were also above the
accepted threshold value. In line with these results, it was revealed that the Affective
Components of Gastronomy Scale adapted into Turkish is a valid and reliable measurement
tool.
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