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Sarap rotalari, bag rotalari ve bu rotalar tizerindeki bag evleri gibi sarap iiretim isletmeleri, bir turizm
destinasyonu icin rekabet avantaji saglayan onemli cekicilik unsurlaridir. Oyle ki bu rota ve
isletmelerin varligi tatil karari verme asamasinda ziyaretgileri onemli sekilde etkileyebilmektedir.
Ozellikle gastronomi turizmi gercevesinde deneyim kazanmak veya var olan deneyimlerini iist boyuta
tasimak isteyen ziyaretciler icin bu rotalar ve isletmelerin yeri pozitif olarak ayrismaktadir. izmir sahip
oldugu turizm ¢ekicilikleri agisindan Tiirkiye'nin en onde gelen turizm destinasyonlar1 arasinda yer
almaktadir. Onemli bir ilcesi olan Urla’da ise, 2013 yilinda olusturulan “Urla Bag Yolu Rotas1” ve
rota tizerinde bulunan sarap evleri, Izmir’in turizm ¢ekiciligine ekstra bir deger kazandirmistir. Bu
kapsamda bu bag rotasi ve sarap evlerinin destinasyon ¢ekiciligi olarak turistler iizerinde biraktigi
etkinin arastirtlmasi Urla destinasyonu i¢in 6nemlidir. Bolgeye gelen ziyaretgilerin internet tabanlt
farkli platformlari kullanarak, deneyimlerine yonelik olumlu ya da olumsuz degerlendirmelerini ve
yorumlarini paylasmaktadir. Bu ¢alismanin amaci Urla ilgesinde ki Urla Bag Yolu Rotast iizerinde
bulunan sarap evlerini ziyaret edenlerin bir seyahat sitesi olan TripAdvisor iizerinden paylastiklar:
yorumlari inceleyerek, rota iizerinde 6n plana ¢ikan cekicilik unsurlarinin dzelliklerini belirlemektir.
Arastirmada nitel aragtirma yontemi kullanilmis ve rota iizerinde bulunan sarap evlerine yonelik
yorumlar icerik analizine tabi tutulmustur. Analiz sonuglarina gére yorumlarin odaklandigi ortak
temalar Urla Bag Yolu Rotasina yonelik bilgi, tesise yonelik bilgi, tesisin i¢ ve dis dzellikleri, tesise
yonelik tavsiye durumu, Urla destinasyonuna yonelik bilgi, ziyaret¢i deneyimi ve sikdyet olarak
belirlenmigtir. Bu bulgulara gore ilgili alana yonelik oneriler gelistirilmistir.
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Wine routes, vineyard routes, vineyard houses and wine production businesses on these routes are
important attraction elements that provide a competitive advantage for a tourism destination.
Therefore, the existence of these routes and businesses can significantly affect visitors when making
a holiday decision. These routes and businesses have a positive effect, especially on visitors who want
to gain experience within the framework of gastronomy tourism or take their existing experiences to
the next level. Izmir is among the leading tourist destinations in Turkey in terms of its tourism
attractions. In Urla, an important district of Izmir, the "Urla Vineyard Road Route" was created in
2013 and the wine houses on the route have added extra value to the tourism attractiveness of Izmir.
In this context, the Urla destination needs to examine the impact of this vineyard route and wine
houses on tourists as a destination attraction. Visitors to the region share their positive or negative
evaluations and comments about their experiences using different internet-based platforms. The
purpose of this study is to determine the characteristics of the prominent attractions on the route by
examining the comments shared by those who visit the wineries on the Urla Vineyard Route on
TripAdvisor. Qualitative research method was used in the research and comments about the wine
houses on the route were subjected to content analysis. According to the analysis results, the common
themes on which the comments focused were determined as information about the Urla Vineyard
Road Route, information about the facility, internal and external features of the facility, and
recommendation status for the facility, information about Urla destination, visitor experience and
complaints. Based on these findings, relevant conclusions have been drawn for the field.
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