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Bu calismada, pandemiyle birlikte kitlesellesen yeni bir uygulama sayilan ¢evrim igi rehberli
sanal turlar tizerinden sanal turlara ve turist rehberligi baglaminda kullanimina yonelik olarak
biitiinciil bakis agis1 saglamak amaciyla karma yontem arastirmalarinin yakinsayan paralel
deseni kapsaminda nicel ve nitel veriler eszamanli olarak toplanmistir. Veriler, nitel agamada
toplamda 22 katilimcidan goriigme yoluyla ve nicel asamada Teknoloji Kabul Modelinden
uyarlanan anket uygulanarak 464 katilimcidan elde edilmistir. Calismanin bulgularina gore
cevrim i¢i rehberli sanal turlara katillanlarin kabul diizeyinin yiiksek oldugu, sanal turu
deneyimleyen kullanicilarda destinasyonu yerinde ziyaret etme egilimini arttirdigi, bu sanal
turlarin kullanim agisindan rahat bulundugu, algilanan faydasinin yiiksek oldugu, bu sanal turlara
katilan katilimcilarda iicret 6deme istekliliginin goriildiigii ve gergek bir turist rehberi esliginde
diizenlenmesinin ayirt edici diizeyde oldugu tespit edilmistir. Caligmanin bulgular1 1s181nda,
pazarlama alaninda yaygin olarak bilinen webrooming ve showrooming kavramlarindan
hareketle sanal turlara uyarlanan yeni bir kavram olarak “virtualrooming” kavrami ortaya
atilmigtir. Turizm alanyazinina ilk kez bu c¢alismayla birlikte kazandirilan virtualrooming
kavrami tanim olarak, kullanicilarin sanal tur deneyiminin ardindan destinasyonu yerinde ziyaret
etmesi seklinde agiklanmustir.
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In this study, quantitative and qualitative data were collected in parallel within the scope of the
convergent parallel design of mixed method research in order to provide a holistic perspective
on virtual tours and their use in the context of tour guiding through online guided virtual tours,
which is considered a new application that has become massive with the pandemic. The data of
the study were obtained from 464 participants by applying a questionnaire adapted from the
Technology Acceptance Model in the quantitative phase and from 22 participants in the
qualitative phase through interviews. According to the findings of the study, it was determined
that the acceptance level of the participants in online guided virtual tours, is high, the users who
experience the virtual tour increase the tendency to visit the destination on site, these virtual
tours are found to be easy to use, the perceived usefulness is high, the willingness to pay a fee
is seen in the participants who participate in these virtual tours, and the fact that they are
organized with a real tour guide is at a distinctive level. In the light of the findings, the concept
of “virtualrooming” was introduced as a new concept adapted to virtual tours based on the
concepts of webrooming and showrooming, which are widely known in the field of marketing.
The concept of virtualrooming, which was introduced to the tourism literature for the first time
with this study, is defined as visiting the destination on site after the virtual tour experience.
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