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Keywords

Calismanin amaci gostergebilimsel gastronomik 6gelerin sinema filmlerindeki rastlantisal
veya bilingli kullanimmin ortaya konulmasidir. Alt amaglardan ilki gastronomik
yansimalarin hangi sembollerle gosterildigini ortaya koymaktir. Diger bir alt amag ise
ortaya konulan gastronomik sembollerin Tiirk kiiltiiriindeki anlamlarini ¢dziimlemek ve
sinema filmlerindeki gastronomi kiiltiiriiyle toplumsal kiiltiir dinamikleri arasinda iligki
kurmaktir. Caligmanin amact dogrultusunda, ¢calismanin yontemi nitel olarak belirlenmistir.
Sinema filmlerindeki gastronomik Ogelere semiyolojik (gdstergebilim) analiz
uygulanmistir. Bu ¢aligma, sinema filmlerinde hangi gastronomik sembollerin ele alindig:
ve bununla birlikte toplumsal olarak genel geger anlama sahip gastronomik Ogelerin ve
anlamlarin ¢6ziimlenmesi; ayrica sinema filmine yansimis olan gastronomik sembollerin
statli, aile, toplumsal sinif gibi anlamlarinin ortaya konulmasi bakimindan Onem
tagimaktadir. Tiirk kiltiiriini gergekgi bir sekilde yansittigi toplumsal olarak diistiniilen ve
ulusal/uluslararas1 pek ¢ok ddiile sahip senarist ve yonetmen Nuri Bilge Ceylan’in sinema
filmleri ¢aligmanin evrenini olusturmaktadir. Omeklemse “Bir Zamanlar Anadolu’da”
sinema filmidir. Caligmanin sonucunda gastronomik sembollerin sinema filminde yer aldig1
ve misafirperverlik, atfedilen toplumsal cinsiyet rolleri, hiyerarsi gibi unsurlarin
gastronomik sembollerle aktarildig1 ortaya ¢ikmustir.
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The aim of the study is to reveal the coincidental or conscious use of semiotic gastronomic
elements in cinema films. The first of the sub-objectives is to reveal the symbols with which
gastronomic reflections are represented. Another sub-goal is to analyze the meanings of the
gastronomic symbols in Turkish culture and to establish a relationship between gastronomy
culture in movies and social culture dynamics. In line with the purpose of the study, the
method of the study was determined as qualitative. Semiological analysis has been applied
to gastronomic elements in cinema films. This study aims to analyze which gastronomic
symbols are used in cinema films and the gastronomic elements and meanings that have a
generally accepted social meaning; It is also important to reveal the meanings of
gastronomic symbols reflected in the movie, such as status, family and social class. The
cinema films of Nuri Bilge Ceylan, the screenwriter and director who has many national
and international awards and is socially considered to reflect Turkish culture realistically,
constitute the universe of the study. The example is the movie "Once Upon a Time in
Anatolia". As a result of the study, it was revealed that gastronomic symbols were included
in the movie and elements such as hospitality, ascribed gender roles and hierarchy were
conveyed through gastronomic symbols.
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