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Bu arastirmanin amaci yerli ziyaretgilerin yerel yemek tiikketim motivasyonu, hatirlanabilir
yemek deneyimi, 6znel iyi olus ve davranigsal niyetleri arasindaki iliskiyi incelemektir. Bu
amaca ulagmak i¢in Mardin’i ziyaret eden ve yerel yemek tiiketen yerli ziyaretgilerden
amaglt ornekleme yoluyla toplam 2022 Temmuz ve Kasim aylart arasinda 385 veri
toplanmistir. Verilerin analizi i¢in 6nce tanimlayici istatistiksel bilgiler sunulmus, 6l¢iim
aracinin giivenirlik ve gecerlilikleri saptandiktan sonra degiskenler arasindaki iliskiler
yapisal esitlik modellemesi aracilifiyla test edilmistir. Sonug olarak gelistirilen hipotezler
desteklenmigtir. Arastirmadan elde edilen bulgulara gore yerel yemek tiiketim
motivasyonunun hatirlanabilir yemek deneyimi, 6znel iyi olus ve davranigsal niyet {izerinde
anlamli etkisi bulunmustur. Bunun yani sira hatirlanabilir yemek deneyiminin ziyaretcilerin
Oznel iyi olus ve davranigsal niyetleri tizerinde pozitif yonlii anlamli etkisinin oldugu
belirlenmistir. Arastirma sonuglarina dayali olarak destinasyon paydaslarina uygulanabilir
Oneriler sunulmustur.
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The aim of this research is to examine the relationship between local food consumption
motivation, memorable food experience, subjective well-being and behavioral intentions of
domestic visitors. To achieve this aim, a total of 385 data were collected through convenient
sampling from local visitors who visited Mardin and consumed local food. Data was
gathered between July and November 2022. For the analysis of the data, first descriptive
statistical information was presented, and after the reliability and validity of the
measurement model were determined, the theoretical research model was tested through
structural equation modeling. The hypotheses developed were all supported. According to
the findings, a significant effect of local food consumption motivation was found on
memorable food experience, subjective well-being and behavioral intention. In addition, it
was determined that a memorable food experience have a positive and significant effect on
visitors' subjective well-being and behavioral intentions. Based on the results obtained,
practical implications were presented to destination stakeholders.
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